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Economic relations between Hessen and Japan

1 Background and structure of the study
Hessen is a business location with a strong international focus. As a result, intensive
international relations play a crucial role in its economic development. The state’s central
location in the heart of Europe, good transport links and efficient infrastructure are key
factors in making Hessen such an attractive location for investment. The balanced mix
of sectors in Hessen’s economy – focusing both on high-quality, high-tech industrial products and on specialised services for consumers and businesses – also contributes to
Hessen’s resilience and attractiveness as a business location. With this as a strong basis,
Hessen’s economy is closely interwoven with the global economy. On the one hand,
Hessen maintains very intensive trade links on both the import and the export sides. On
the other, Hessen’s companies actively invest abroad, while many foreign companies
have established a key base in Hessen.
Hessen Agentur develops foreign trade analyses on selected countries and economic
areas, examining the relations with Hessen’s economy and the associated developments.
This investigation focuses on the trade contacts between Hessen and Japan, the world’s
third largest economy in terms of gross domestic product in US dollars. With an export
volume of EUR 1.1 billion, Japan is one of the most important sales markets for Hessen’s
businesses in Asia. The ‘land of the rising sun’ is also one of the world’s leading hightech countries, with enormous innovative strength and buoyant investment activity, and
is a global trendsetter and driver of innovation in many sectors.
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The primary goal of this study is to highlight the broad spectrum of economic relations
between Japan and Hessen. The study is divided into three sections. First, it presents
the essential dimensions of the economies of Japan and Hessen, including key demographic and economic data. It then goes on to outline the trade and investment links
between Japan and Hessen – including looking at examples of Japanese companies in
Hessen and Hessian companies in Japan. The third section examines opportunities and
prospects in bilateral relations between Japan and Hessen, with a particular focus on the
following topic areas: transformation technologies, renewable energies, smart cities and
traffic planning, and supply chains. The fourth chapter ends with an article on potential in
the creative economy as a key initiator. A list of addresses of institutions who serve as
points of contact for exchange between Hessen and Japan can be found at the end of
the study.
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2 Essential dimensions of the economy

2.1 Demographics and geographical structure
Japan and Germany have extremely different geographical structures: one an island and
the other a central location with a wide range of transcontinental connections. Yet both
are a similar size. The area of Japan is 377,000 km2, making the country 1.1 times as big
as Germany and 18 times as big as Hessen (cf. Table 1). With a current population of
126.5 million, Japan is the eleventh most populous country on Earth (Germany is in 18th
place). That makes Japan’s population around one-and-a-half times as large as Germany’s, and twenty times that of Hessen. Compared to other countries, Japan is subject
to particularly serious demographic change. Population forecasts indicate that its population will shrink by 7.4% by 2035, compared with a predicted fall of 2.3% in Germany
and a predicted rise of 1.2% in Hessen.
In many areas – such as transport infrastructure, public administration and healthcare –
Japan is one of the world’s most highly developed countries. Its high standard of living is
reflected in its extraordinarily high life expectancy of 87.5 years for women and 81.4 years
for men. The corresponding figures for Hessen (and for Germany) are 83.6 (83.4) for
women and 79.3 (78.6) for men.
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Table 1

Area and population of Japan, Hessen and Germany
Japan

Hessen

Germany

377.0
(2021)

21.1
(2020)

357.0
(2020)

Population 2020 (million)

126.5

6.3

83.2

Population forecast for 2035 (million)

117.2

6.4

81.3

Population density 2020
(people per km²)

338*

297

238

Urban population as a proportion of
total population 2020 (percentage)

91.8

Unknown

77.5

Average age (years)

46.7
(2015)

44.0
(2020)

44.6
(2020)

Percentage of population aged under 15 years

12.1
(2019)

14.0
(2020)

13.7
(2020)

Percentage of population aged 15 to 64 years

59.5
(2019)

65.2
(2020)

64.6
(2020)

Percentage of population aged 65 years and over

28.4
(2019)

20.8
(2020)

21.8
(2020)

Life expectancy at birth (women)

87.5
(2019)

83.6
(2018/20)

83.4
(2019)

Life expectancy at birth (men)

81.4
(2019)

79.3
(2018/20)

78.6
(2019)

Area (1,000 km²)

* Preliminary value
Source: Eurostat, State Statistical Office of Hessen, Hessen Agentur, Federal Statistical Office,
Statistics Bureau of Japan, UNCTAD STAT

Japan has a significantly higher population density and urban population (as a proportion
of total population) than Germany. In fact, the average figure of 338 people per km² does
not do true justice to the situation in Japan, as most of the population is concentrated in
the large urban areas. With some very close to one another, these are gradually merging
into “mega metropolitan regions”, with population densities of currently up to 2,771 people per km2 in the Kanto region, which includes the capital, Tokyo. In 2015, Japan’s three
major metropolitan regions – Kanto, Kinki and Chukyo1 – were home to a total of around
66 million people, or around 52% of the entire population. Kanto alone had just over 37.3
million residents, followed by Kinki with 19.3 million and Chukyo with 9.4 million. For
comparison, the three most populous metropolitan regions in Germany in 2015 were
Rhine-Ruhr with 11.6 million, Berlin-Brandenburg with 6.0 million, and Munich with

1 The three major metropolitan regions include the following central cities and surrounding areas, consisting of cities, large and small towns, and villages. Kanto: Tokyo, Yokohama City, Kawasaki City,
Sagamihara City, Saitama City and Chiba City; Kinki: Osaka City, Sakai City, Kyoto City and Kobe City
and Chukyo: Nagoya City), Cf. Statistics Bureau of Japan (2021): Statistical Yearbook 2021
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5.8 million. This means that 23.4 million people, or 28.6% of the total population of Germany, lived in the three largest urban areas. With 5.7 million residents, Frankfurt-RhineMain is the fourth largest metropolitan region in Germany.2
Japan’s relatively high average age of 47 years is a clear indicator of the demographic
challenges facing the country. The corresponding value for both Hessen and Germany
as a whole is around 44 years. The proportion of the population of working age (15 to 64
years according to official statistics) is around 60% in Japan and around 65% in Hessen
and Germany. The proportion of the population aged 65 years and over is 28% in Japan,
compared with around 21% in Hessen and Germany. Japan’s agricultural sector in particular has a disproportionately high number of people still working beyond pensionable
age. In 2019, 70% of farmers were aged 65 years or older; in Hessen and Germany in
2020, the proportion of agricultural businesses owned by people aged 55 years and over
was 44% and 42% respectively.
When it comes to the ethnic mix, Japan’s population is extremely homogeneous, with
just around 2.1% of the population in 2018 having an immigrant background. (The figures
for Hessen and Germany and 17.4% and 12.2% respectively.) Of these 2.7 million people,
28.3% were from China, 16.7% from the Korean peninsula, 10.0% from the Philippines,
and 12.3% from Vietnam.3
Japan is located in the Pacific Ocean, and 98% of its land mass is accounted for by its
four main islands: Hokkaido, Honshu, Shikoku and Kyushu. There are also more than
6,800 smaller islands within Japanese territory. In terms of administration, the country is
divided into 47 prefectures, which are grouped into eight regions, although these regions
are not administrative entities (see Figure 1). The topographical and climatic conditions
vary widely across the country. In 2020, the mean annual temperature was 10.0°C in
Sapporo, 16.5°C in Tokyo, and 17.9°C in Fukuoka; the mean annual precipitation was
905.0 mm in Sapporo, 1,590.0 mm in Tokyo, and 2,212.5 mm in Fukuoka. Japan also
has both extensive mountain ranges and long coastlines – another reason why the cultural landscape and use of natural resources vary so widely from region to region. Depending on the region, rice growing, root crops such as potatoes or sugar beet, dairy or
meat farming, or fishing are of particular importance. The various regions also have processing industries that specialise accordingly. Excellent transport links facilitate exchange between economic regions and thus the development of the economy as a
whole.4

2 Cf. City of Frankfurt 2022.
3 Cf. Goydke 2021; Federal Statistical Office.
4 Cf. Goydke 2021; Statistics Bureau of Japan 2022.
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Figure 1

Geographical position and structure of Japan and gross domestic product per capita (GDP) in the prefectures in 2017

Source: Deutsche Bundesbank, Statistics Bureau of Japan, representation by Hessen Agentur

Japan is separated from the continent of Asia by the Sea of Japan, which also borders
Russia and the Korean Peninsula. Often called “the land of the rising sun”, the country is
linked to China, Korea and Russia by a chequered history that influences relations between the states to this day. There is close economic exchange through investment links
and trade relations, as well as transnational production and supply chains. The two capitals, Tokyo and Seoul, are just a two-and-a-half-hour flight apart, while Beijing and
Shanghai are three or three-and-a-half hours away from Japan by air. The main Japanese island of Kyushu and the Ryukyu Islands, which are to the south west of the main
island and also Japanese territory, border the East China Sea and are thus geographically close to the Yellow Sea.
Centrally located in the heart of Europe and with extraordinarily good transport links (both
continental and intercontinental), Hessen, one of Germany’s 16 states, is ideal for lively
international economic exchange (cf. Figure 2). The economic centre of Hessen is the
Rhine-Main area and the district of Darmstadt, with around four million inhabitants – twothirds of the total population of Hessen. The high population density in this region (541
people per km2) gives Hessen a higher population density (297 people per km2) than
Germany as a whole (238 people per km2). The cities of Frankfurt and Wiesbaden have
population densities of 3,058 and 1,368 people per km2 respectively. For comparison,
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the Japanese prefecture of Tokyo is currently home to 14.1 million people, at a population
density of 6,410 people per km2.5
Figure 2

Geographical structure of Hessen and gross domestic product (GDP)
per capita in relation to the German average in 2020

Source: Eurostat; representation by Hessen Agentur

Numerous European and non-European markets are just a comparably short journey
away from Hessen. Frankfurt is home to Germany’s largest international airport, which

5 Cf. HSL 2022; Statistics Bureau of Japan 2022.
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carries more freight than any other airport in Europe and is also Europe’s fourth most
important airport in terms of passenger numbers (both figures for 2019).6 There are several flights a week to each of numerous major Japanese cities including Tokyo, Fukuoka,
Nagoya, Osaka and Kobe, with flight times of between 15 and 20 hours. Frankfurt also
has excellent transport links to other economic centres in East Asia and South East Asia,
as well as other regions of Asia. The same goes for major cities in Africa and North and
South America. There are multiple flights per day to European capitals such as Paris,
Budapest, London, Madrid, Rome, Warsaw and Vienna, with flight times – depending on
distance – of between one and three hours.
Within Europe, there are also excellent rail links from Frankfurt Main Station. Transporting goods by road is made easier by Hessen’s location at the intersection of key
North/South and East/West motorways across Europe. Freight can be transported not
only by air, but also via rail and river transport corridors, which can also be used for export
to East and South East Asia via the ports of Bremen and Hamburg.
The central and northern regions of Hessen, in which the population and economic activity are centred around the well-connected urban centres of Kassel, Gießen, Wetzlar,
Limburg, Marburg and Fulda and their surrounding areas, also benefit from outstanding
conditions as business locations. Just like the Frankfurt-Rhine-Main metropolitan region,
these areas also enjoy a varied cultural landscape with low mountain ranges, low plateaus and river landscapes. This and a wealth of cultural treasures make Hessen an attractive tourist destination.

2.2 Economic development and structure
Japan achieved a gross domestic product of EUR 4,176 billion in 2021, making it the
world’s third largest economy, behind the USA and China. It is closely followed by Germany with a GDP of EUR 3,570.6 billion (cf. Table 2). As merely a federal state, Hessen’s
gross domestic product is low (EUR 302.5 billion in 2021). In relation to the population
size, however, Japan has a GDP per capita of EUR 33,127, or 68.8% of the value for
Hessen.
The Japanese economy has suffered from a long-term slowdown in growth over the last
two decades, triggered by a speculative real estate bubble in the 1990s. Calculated in
euros, the national GDP fell by 22.4% in Japan between 2000 and 2021, but increased
in Hessen by 55.4%; GDP per capita fell by 16.5% in Japan and rose by 49.0% in Hessen.7 The respective proportions of global GDP have also changed over time: Japan
accounted for 14.6% and Hessen 0.5% of global GDP in 2000; these figures had fallen
in 5.1% and 0.4% respectively by 2021.

6 Cf. Frankfurt Airport aviation statistics 2019.
7 In this comparison over time, it is also important to note the development of the exchange rate between yen, euros and US dollars.
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Table 2

Economic output in Japan, Hessen and Germany

National gross domestic product

Japan

Germany

Hessen

Value for 2021 (in billion euros)

4,175.7

302.5

3,570.6

Value for 2020 (in billion euros)

4,412.6

281.4

3,332.2

Relative change in the value in 2021
compared to the value for 2000 (%)*

-22.4**

+55.4

+68.8

Proportion of the global ∑ 2021 (%)****

5.1

0.4

4.4

Proportion of the global ∑ 2000 (%)****

14.6

0.5

5.7

Value for 2021 (in euros)

33,127

48,164

42,918

Value for 2020 (in euros)

34,920

44,750

40,088

-16.5***

+49.0

+65.2

Gross domestic product
per capita

Relative change in the value in 2021
compared to the value for 2000 (%)*
* Based on euro
*** Based on yen: +9.1%

** Based on yen: +7.8%
**** Based on US dollar

Source: Deutsche Bundesbank, Eurostat, IWF, UNCTAD STAT, economic calculations by state and
federal governments

Japan’s medium-term economic development is also reflected in the annual rates of
change in the real-terms gross domestic product (cf. Figure 3). In the period 2000 to 2021,
the minimum was -5.7% (in 2009 due to the global economic and financial crisis) and the
maximum was 4.1% (in 2010 as the result of the subsequent economic boom). For comparison, the spectrum in Hessen ranged from -7.2% (also in 2009) to 3.6% (in 2011). As
an average per annum over the period 2000 to 2021, the rate of change was 0.6% for
Japan and 0.8% for Hessen. Both economies have been subject to significant fluctuation
in recent times as a result of the covid-19 pandemic. There was a significant contraction
in 2020, to a similar extent in both Japan (4.5%) and Hessen (4.7%). The economic recovery that followed this in 2021 was more moderate in Japan (1.6%) than in Hessen
(3.1%).8

8 Cf. e.g. State Statistical Office of Hessen 2022.
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Figure 3 Annual rate of change in GDP (in real terms) in Japan and Hessen 2000-2021

Japan

Hessen

10%
5%
0%
-5%

2021*

2020

2019

2018

2017

2016

2015

2014

2013

2012

2011

2010

2009

2008

2007

2006

2005

2004

2003

2002

2001

2000

-10%

*Preliminary values.
Source: IMF, economic calculations by state governments, representation by Hessen Agentur

Both Japan and Hessen have relatively similar sectoral economic structures in terms of
the gross value added (GVA) of the individual industries. The agriculture, forestry and
fisheries sector is more than twice as significant in Japan, where it makes up 1.0% of the
total gross value added, than in Hessen (0.4%; cf. Figure 4). This is partly due to Japan’s
position as an island, which has made fishing traditionally very important. Japanese agriculture also enjoys a high level of protection compared to other states internationally.
The level of agricultural subsidies is one of the highest worldwide and significantly exceeds that provided by the EU’s Common Agricultural Policy, which governs large areas
of agricultural policy in Hessen and Germany.9 It can be assumed that this disproportionate level of protection is attributable to the unfavourable natural conditions in many parts
of Japan, which is also closely linked to the extraordinarily low level of food self-sufficiency there.10

9 This can be seen by comparing the producer support estimates published by the OECD, for example;
this indicator measures the scale of the total of agricultural policy transfer from sales income and tax
payments to agricultural businesses as a proportion of their gross income. For 2019, this figure was
41.3% for Japan and 19.0% for the 28 EU states, with the average for all OECD countries being 17.8%.
10 Cf. Harsche 2008; OECD 2022a, 2022b.
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Figure 4

Sectoral structure of the gross value added in Japan and Hessen 2019
(proportions of the economic sectors in %)
Japan

Hessen
0.4% 1.8%

1.0% 3.1%

Agriculture and forestry, fishing

17.5%

20.5%
4.9%

44.6%
5.4%

51.8%
12.8%

15.1%

Mining and supply
0.4% 1.8%
Processing industry
17.5%
Construction
4.9%
51.8%
Retail, hospitality, hotels 12.8%
10.9% communication
Transport, warehouses,

10.9%

10.3%

Other services (incl. financial sector,
public sector)

Source: UN Statistics Division, economic calculations by state governments; calculations and representation by Hessen
Agentur

The production industry is also much more important in Japan than in Hessen. The mining and supply sector in Japan accounts for 3.1% of the total economic output; the figure
for Hessen is 1.8%. The key fossil raw materials mined are limestone and coal. The
processing industry, too, accounts for a higher proportion of the total economy in Japan
(20.5%) than in Hessen (17.5%). Japan is one of the world’s biggest names in high-tech,
with Japanese companies among the pioneers in various future-orientated fields. Generally speaking, the Japanese population has a great affinity with technically sophisticated products and new technological developments than those in other countries. As a
result, some of the most important industrial sectors in Japan are high value adding,
technologically open and research-intensive fields such as the automotive industry, the
electrical and electronics industry (and the associated industries of information technology and medical technology) and the field of mechanical engineering and robot technology. Japan is one of the key manufacturing countries on the global automotive market –
alongside Germany and the USA. Three of the ten largest car manufacturers globally are
Japanese: Toyota, Honda and Nissan. Electronics and information technology are also
among Japan’s key industries, with Japanese companies like Sony, Panasonic, Hitachi
and Fujitsu among the heavyweights of the sector worldwide.
As a result, the service sector accounts for a smaller proportion of Japan’s economy than
Hessen’s. This is largely due to the other services – including the financial sector, which
is comparatively significant in both Japan and Hessen – whose share of total value creation is lower in Japan at 44.6% than in Hessen (51.8%). The retail, hospitality and hotels
sector accounts for 15.1% of the total economic output in Japan and 12.8% in Hessen.
Transport, warehouses and communication makes up just over 10% in both economic
areas.
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2.3 International trade relations
The Japanese economy has a much less international focus than that of Germany. Japan’s export quota – the export volume as a proportion of GDP – was 15.3% in 2021,
compared to 38.6% for Germany. This ratio does not change even when imports are
taken into account, as they are in the foreign trade quota – defined as export plus import
volume in relation to GDP: Japan’s foreign trade quote was 30.9% in 2021, compared to
Germany’s figure of 72%.11
Japan’s exports totalled the equivalent of EUR 640.1 billion in 2021 (cf. Figure 5). Ten
years earlier, in 2011, Japan had exported goods worth a total of EUR 591.4 billion. The
considerable drop in exports due to the pandemic is clear to see, with exports down by
EUR 68.9 billion or 10.9% between 2019 and 2020 – only to rise again to, and indeed
above, pre-crisis levels just a year later. Exchange rates play a key role in the poor performance for 2013, with the Japanese currency dropping significantly in value compared
to the euro during that year. The proportion of Japanese exports imported by Germany
stayed very stable during the period in question, remaining consistently at just under 3%
over the last ten years (2011: 2.9%, 2021: 2.7%).
Figure 5

Japanese exports and the proportion imported by Germany 2011-2021

Germany’s share

Global

640.1

630.3
561.4

8%
7%
6%
5%
4%
3%
2%
1%
0%

2021

2020

2019

2016

625.1

2018

582.6

618.0

2017

563.2

2015

519.5

2014

2012

2011

538.4

2013

in billions of euros
800
700
621.6
591.4
600
500
400
300
200
100
0

Source: UN Comtrade, calculation by Hessen Agentur

The most important export market for the Japanese economy is the People’s Republic of
China, which was the destination for 21.6% of Japanese exports in 2021 (cf. Figure 6).
In second place came the USA with a share of 18.0%. This means that the world’s two
largest economies are also the two most important destinations for Japanese exports.
They are followed at some distance by other countries in Asia. With a share of 2.7%,
Germany is in seventh place, just ahead of Singapore, making it the most significant
destination market for Japan in Europe.

11 Cf. GTAI 2022i and GTAI 2022k.
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Figure 6

Top 10 export destinations for Japan 2021 (share in %)

People’s Republic of China

21.6%

USA

18.0%

Other Asian countries

7.2%

Republic of Korea

6.9%

Hong Kong

4.7%

Thailand

4.4%

Germany

2.7%

Singapore

2.6%

Vietnam

2.5%

Malaysia

2.1%

Source: UN Comtrade, calculation by Hessen Agentur

Japan is known above all for its automotive and electrical industries – a fact that is reflected in the goods structure of its exports (cf. Figure 7). The road vehicles category
accounts for 17.9% of all goods exported in 2021 – two-thirds as complete vehicles and
the rest as parts, accessories and specialist vehicles. The second most important goods
category for Japanese exports is entitled “electrical machinery, apparatus, devices”
(13.8%) and comprises a very broad spectrum of products, from transformers, switches
and fuses, to microchips and other semiconductors, to electromedical devices and
household appliances. The third most important category (8.6%) covers exported Japanese machinery for particular purposes, of which the largest share in 2021 was construction machinery and machinery for the semiconductor industry. In fourth place (6.7%)
came the group “particular movement of goods processes and goods”, which is not specified in more detail. The group with the rather vague title “other machinery, apparatus and
devices” – in fifth place with a share of 5.4% of total exports – covers, for example, equipment for heating and cooling, pumps, bearings, valves, and lifting and conveying equipment.
The first places in the list for Japanese exports are reversed for exports from Germany.12
In first place comes “electrical machinery, apparatus and devices”, which made up 18.6%
of the exports to Germany in 2021. A major focus is on the semiconductor segment (transistors, integrated circuits and similar semiconductor components). Road vehicles ‘made
in Japan’ are now in second place with an export share of 11.4%, ahead of “measurement,

12 Hessen-specific information can be found in Chapter 3 below, which is based on data from German
foreign trade statistics. The information in Chapter 2.3 here is based on international and Japanese
data sources. Although this allows Japan’s relationship with Germany to be placed within the context
of the global economy, it does not provide information on Hessen. For methodological reasons, the
information on Japanese-German trade relations based on Japanese or international data in this Chapter 2.3 deviates from the information in Chapter 3. This applies both to export and import levels to some
extent, and to the classification of goods.
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inspection and monitoring instruments” (10.1%). The latter category focuses on instruments, apparatus and devices of physical and chemical examinations, while almost two
thirds of the products in the road vehicles category are complete vehicles. As well as
“particular movement of goods processes and goods” (8.6%), the goods category “other
machinery, apparatus and devices” is also found among the top five for Japanese export
goods to Germany, accounting for a share of 7.4%. Within this heterogeneous group of
goods, pumps of all kinds were in particularly high demand from Germany in 2021.
Figure 7

Japan’s top five export goods globally and to Germany 2021
Global

Germany

Road vehicles

Electrical machinery,
apparatus, devices

Machinery for particular
purposes

Particular movement of goods
processes and goods

Other machinery, apparatus
and devices

Electrical machinery,
apparatus, devices

17.9%

Road vehicles

13.8%

8.6%

6.7%

Measurement, inspection and
monitoring instruments

Particular movement of goods
processes and goods

Other machinery, apparatus
and devices

5.4%

18.6%

11.4%

10.1%

8.6%

7.4%

Source: UN Comtrade, calculation by Hessen Agentur

From export to import (cf. Figure 8): In 2021, Japan imported raw materials and products
worth a total of EUR 653.0 billion from all over the world. The covid-19 pandemic left its
mark on the import side of Japan’s foreign trade, too. Just as for exports, the drop in
imports of 13.6% in 2020 due to the pandemic was compensated in 2021. When it comes
to Germany’s share of Japanese imports, there was development in both directions during the period in question: While Germany’s significance as a supplier country increased
between 2011 (2.7%) and 2016 (3.6%), there was then a slight fall in value in the years
that followed.
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Figure 8

Japanese imports and Germany’s share 2011-2021
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Source: UN Comtrade, calculation by Hessen Agentur

As Figure 9 shows, the Chinese economy is the most import foreign supplier to Japan.
The People’s Republic alone was responsible for 24.0% of all Japanese imports in 2021.
Unlike on the export side, the distance between China and second-placed USA (10.7%)
is considerable. Australia provides 6.8% of Japan’s imports. And what about Germany?
The same goes for Japanese exports as for imports: Germany is Japan’s most important
trading partner in Europe. In a ranking of all source countries, Germany is just ahead of
Vietnam in ninth place, providing 3.1% of all Japanese imports.
Figure 9

Top 10 import countries for Japan 2021 (share in %)
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Source: UN Comtrade, calculation by Hessen Agentur
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Like Germany, Japan is low in raw materials, especially when it comes to energy raw
materials. It should therefore come as no surprise that crude oil, crude oil products and
associated goods take first place among the categories of imported goods, accounting
for a share of 10.7% (cf. Figure 10). Imported goods from the raw materials segment are
also found in third and fourth place – gas (5.9%) and metallic ores and metallic waste
(5.8%). The other two categories of import goods in the top five fall under electrical technology: “electrical machinery, apparatus and devices” (9.0%) and “communications engineering; image and sound devices” (5.7%), which particularly includes mobile phones.
Figure 10

Japan’s top five import goods globally and from Germany 2021
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Source: UN Comtrade, calculation by Hessen Agentur

When it comes to Japanese imports from Germany specifically (see Chapter 3 for Hessen-specific figures), there are of course no raw materials among the top five. Instead,
the structure represents the strengths of the German economy. First place is shared by
medical and pharmaceutical products – around half of which is medicaments – and road
vehicles, each with a share of 20.5% of all Japanese imports from Germany. In the road
vehicles category, the majority of the goods are complete cars, with only a small proportion being parts and accessories for road vehicles or specialist vehicles. The categories
in places three to five, a significant distance behind, are “measurement, inspection and
monitoring instruments” (7.6%), “electrical machinery, apparatus, devices” (7.2%) and
“other machinery, apparatus and devices” (6.0%). These categories, which together
cover an extraordinarily broad spectrum of products focusing on mechanical engineering,
the electrical industry and the metal industry, do not allow any clear focuses of Japanese
imports from Germany to be identified.
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3 Foreign trade relations between Hessen and Japan
The following analysis of foreign trade relations between Hessen and Japan looks both
at foreign trade, i.e. links at goods level, and at direct investment, i.e. links at company
level. The corresponding comparable figures for Germany as a whole will be used in each
case, in order to provide a broader context on the specific trade relations between Hessen and Japan.13

13 Chapter 2.3 contains information on foreign trade between Germany and Japan based on international and Japanese data sources. Although this allows Japan’s relationship with Germany to be placed
within the context of the global economy, it does not provide information on Hessen. Hessen-specific
data is provided by statistics in Germany, which logically also offer data on relations between Germany
and Japan – from the German point of view. For methodological reasons, the information on JapaneseGerman trade relations based on Japanese or international data in Chapter 2.3 deviates from the information in this Chapter 3. This applies both to export and import levels to some extent, and to the
classification of goods.
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3.1 Foreign trade
Three methodological points on the foreign trade data used should be noted:

Figure 11

–

The data relates to foreign trade with goods, as no data for international trade in
services exists for specific federal states.

–

Data on imports and exports at federal state level is published in line with different
concepts from that at federal level. Due to these differing categorisation concepts,
no balance of import and export – a kind of Hessen foreign trade balance – is provided as the results would not be meaningful. Comparison between import at federal
and state (Hessen) level is also limited.

–

The data for the 2021 reporting year is still preliminary.
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In 2021, Hessen was able to sell goods worth a total of EUR 1.1 billion to Japan (cf.
Figure 11), accounting for a share of 1.5% of Hessen’s exports worldwide. This put the
Asian country in 17th place among the most important destinations for exports from Hessen – below the Russian Federation and above Romania. Number one in the ranking for
2021 was the USA (14.0%). The German economy as a whole exported goods worth
EUR 18.2 billion to Japan, putting Japan at a similar proportion (1.3%) and position (20th).
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Hessen’s exports to Japan have not seen particularly dynamic development over the last
decade. Apart from 2012 (+15.6%) and 2021 (+7.3%), they have dropped slightly in most
years. The current export value is thus around the same level as it was ten years ago.
The same cannot be said for Germany’s total exports to Japan, which were EUR 3.1
billion higher in 2021 than in 2011. Until the covid-19 crisis, which even the Japanese
economy could not escape, development had been positive. German exports to Japan
then plunged by 15.8% in 2020 as a result of the pandemic. The slight uptick of 4.8% in
2021 was not enough to regain pre-pandemic levels – in contrast to Hessen’s exports to
Japan (2020: -4.8%, 2021: +7.3%).
Given that there has been little upwards or downwards movement in the figures, it is little
wonder that Japan’s relevance as a destination for Hessen’s exports has waned over the
last ten years, as Hessen’s global exports have risen fast. This development was much
faster in the 2000s, however, as Figure 12 shows. All in all, the export share of 1.5% in
2021 is just half the figure of 3.1% for the year 2000. The corresponding figures for German exports to Japan are 1.3% and 2.2% respectively.
Significance of export to Japan for Hessen/Germany 2000-2021 –
Japan’s share of total exports

* Data for 2021 preliminary.
Source: State Statistical Office of Hessen, Federal Statistical Office, calculations by Hessen Agentur

Products worth EUR 4.6 billion (cf. Figure 13) travelled in the other direction, i.e. from
Japan to Hessen, in 2021, making up a 3.9% share of all imports to Hessen in the second
year of the pandemic. This put the East Asian island nation in ninth place in the ranking
of the most important source countries, behind Italy and ahead of the Russian Federation.
For Germany as a whole (EUR 23.5 billion), the share is only half that at 2.0%, putting
Japan in 15th place.
Imports to Hessen from Japan saw a similar trend to imports to Germany from Japan
during the period in question, falling between 2011 and 2013/2014 before rising again
until 2018/2019. The subsequent global recession caused by the covid-19 pandemic
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curbed deliveries from Japan – and many other countries – somewhat, with imports falling to 12.9% (Hessen) and 10.4% (Germany as a whole) lower than in 2019. As early as
the second year of the pandemic, imports rose again by 11.6% and 9.6% respectively,
putting them back at pre-crisis levels in 2021.
Figure 13
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Figure 14 shows that Japan’s share of Hessen’s total imports – apart from some phases
of growth – was clearly lower in 2021 (3.9%) than at the start of the millennium (6.9%).
From the perspective of Germany as a whole, Japan’s significance as a supplier country
has fallen even more over the last twenty years – from 5.0% in 2000 to 2.0% in 2021. It
is now decades since the Japanese economy was the top supplier of Asian electronics
and cars. The long-term comparison also shows that Japan’s significance for Hessen’s
imports across the entire period is sometimes considerably higher than for Germany as
a whole. Frankfurt Airport’s strong position as an international cargo hub undoubtedly
plays a role here, as air transport is very important for overseas trade. The Japanese
products brought into the country via Frankfurt Airport are certainly not all intended for
final use in Hessen, however: many are transported further.
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Significance of import from Japan for Hessen/Germany 2000-2021 –
Japan’s share of total imports

* Data for 2021 preliminary.
Source: State Statistical Office of Hessen, Federal Statistical Office, calculations by Hessen Agentur

Which goods are traded between Hessen and Japan? In other words, which are the most
important goods categories for Hessen’s import and export when trading with Japan? As
Figure 15 shows, 25% of Hessen’s exports to Japan in 2021 were products from the
domestic pharmaceuticals industry, equivalent to an export value of EUR 261 million.
This makes pharmaceutical products even more important for exports to Japan than the
pharmaceutical sector already is for Hessen’s total exports (14%).
They are followed in second place by semi-finished products, with an export volume of
EUR 219 million (21%). This category covers a large number of different goods, all of
which are processed to a degree somewhere between raw materials on the one hand
and finished products on the other. A key component of this heterogeneous category of
goods when it comes to deliveries from Hessen’s economy to Japan is precious metals°–
from platinum, gold and silver to rhodium.
Chemical products are the top export for Hessen’s economy, accounting for 19% of total
exports in 2021, and are in third place in the ranking of exports to Japan. Products from
Hessen’s chemicals industry worth EUR 161 million (15%) were exported to the Far East
in 2021.
The figure for fine mechanical and optical products was EUR 127 million (12%). This
includes not only measurement and control technology, optical and photographic devices
and watches, but also medical devices. In fifth place comes machinery “made in Hessen”,
with an export value of EUR 92 million (9%). The range of machinery and systems transported from Hessen to Japan extends from pumps, compressors, bearings and drives to
machine tools.
Vehicles, vehicle parts and accessories – Germany’s most important export goods in
trade with Japan with an export share of 28% – are thus not in the top five for Hessen,
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but in ninth place (export share: 2%). Parts from the supplier industry make up most of
these exports from Hessen, which amounted to just EUR 18 million in 2021.
Figure 15

Top five export goods from Hessen to Japan in 2021* and comparative values for
Hessen globally and for Germany to Japan
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Which products does Hessen procure from Japan in return? As Figure 16 shows, electrical and electronic products led the ranking of imports to Hessen from Japan in 2021, with
a share of 24% and a value of EUR 1.1 billion. This category is thus almost twice as
important as it is among Hessen’s total imports (13%). Around two thirds of the electrical
and electronic products imported from Japan are electronic components (such as microchips), while another quarter are devices for electricity generation and distribution. At
federal level, on the other hand, machinery is the most important category for imported
goods with a share of 22%, just ahead of electrical and electronic technology (21%).
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Figure 16

Top five import goods from Japan in 2021* and comparative values for
Hessen globally and for Germany from Japan
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In second place is “sports equipment, musical instruments, toys” – a category that is of
little significance in imports to Hessen (1%). The same cannot be said for imports specifically from Japan, however. Goods in this category worth EUR 758 million were imported
from Japan in 2021, accounting for 16% of total imports to Hessen in the second year of
the pandemic. They were made up almost exclusively of toys, making Japan by far the
largest supplier of toys to Hessen. The majority of the toys imported from Japan is likely
to be video game consoles and devices, as comparison with the more detailed information available at federal level indicates.
The third most important category of imported goods in trade between Hessen and Japan
in 2021 was fine mechanical and optical products, with an import value of EUR 693 million and share of 15% of all imports from Japan and 7% of all imports to Hessen. Most of
these goods in 2021 were measurement and control technology products.
Machinery (EUR 546 million and a share of 12%) was also among the five most important
groups of imported goods from Japan, in fourth place. A huge range of machinery and
systems is imported from Japan, with no particular focus. The machinery also includes
the sub-group “office machinery and automatic data processing machinery”, i.e. computers, hard drives, printers, keyboards etc. This sub-category – which would seem better
suited to the category of electrical and electronic devices – accounted for EUR 136 million
of Hessen’s imports of “machinery” from Japan in 2021.
Lastly, vehicles, vehicle parts and accessories worth EUR 469 million (share of all imports
from Japan: 10%) were imported to Hessen in 2021. In contrast to the very low exports
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from Hessen in this segment, it is largely (almost two thirds) complete vehicles that are
imported from Hessen to Japan.

3.2 Investment ties
As well as foreign trade between Hessen and Japan, international investment is also a
key element of mutual trade relations. Foreign direct investment is motivated by an enormous range of factors, including establishing sales structures abroad in order to tap new
markets, or setting up a foreign subsidiary in order to produce or provide services close
to the market. Direct investment might also take the form of a takeover of a foreign competitor or founding a foreign subsidiary in order to gain easy access to the capital market
in that country.
Most direct investment goes from one highly developed economy to another. Only a small
proportion is accounted for by emerging and developing countries, with these two groups
acting as investors to an even smaller degree. The data below refers to direct investment
stocks at year end in each case. These are calculated – in simplified form – from the
investment capital, taking mutual credit relationships into account. It is important to note
that only direct investment objects totalling more than EUR 3 million are included in the
statistics from Deutsche Bundesbank used. As a result, direct investments that are typically made when a company begins to tap a new market (e.g. a trade office, support
office) are often not included in this data. Some under-reporting is therefore to be expected.
Table 3 shows the development of direct investment relations between Hessen and Japan between 2016 and 2020 (current data). At the end of 2020, Hessen’s direct investment stock in Japan, i.e. active direct investment, totalled EUR 2.6 billion – a share of
just 1.1% of all FDI from Hessen. For comparison, the most important investment country
for Hessen, the USA, attracted EUR 91.2 billion of direct investment from Hessen – a
share of 37.9%. Taking a closer look at Asia, Japan in in fourth place, after China (EUR
6.6 billion), India (EUR 3.6 billion) and Singapore (EUR 3.2 billion).
From Germany as a whole, Japan received direct investment of EUR 16.6 billion at year
end 2020. Japan’s economy is thus of roughly equal significance as an investment object
to both Hessen and Germany as a whole, based on Japan’s share of 1.3% of German
FDI worldwide. When it comes to trends, Hessen’s direct investments in Japan have
remained stable, while Germany’s investments in the East Asian country were higher in
2020 than in 2016.
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Table 3

Development of direct investment relationships between Hessen or Germany and Japan 2016-2020
FDI from Japan (passive direct investments) to …

FDI in Japan
(active direct investments)

Country of investor

from …

in ...

Hessen

Germany

Hessen

Germany

Headquarters in …

Hessen

Germany

in EUR million

Year
2016

2,615

13,341

2,968

19,870

4,890

31,147

2017

2,227

13,366

3,353

20,014

5,176

29,344

2018

2,467

14,622

3,785

23,139

5,539

32,990

2019

2,733

15,480

4,344

26,710

6,170

35,424

2020*

2,611

16,594

4,359

27,332

6,037

36,737

* Preliminary data
Source: Deutsche Bundesbank

What is the picture for passive direct investment, i.e. those in the opposite direction?
Data on passive direct investment is available in two forms: the more common presentation by investor country and the additional presentation by the headquarters. According
to the first figures, the direct investment stock from Japan was EUR 4.4 billion (Hessen)
and EUR 27.3 billion (Germany) at year end 2020. This accounts for a share of all passive
direct investment of 3.6% and 4.6% respectively and makes Japan the seventh most
important investor country for Hessen, immediately behind the second Asian state in the
top ten: the Republic of Korea with EUR 5.1 billion or 4.2%. The leaders are the Netherlands with EUR 31.1 billion (25.3%).
When it comes to passive direct investment over the last few years, Japanese FDI in
both Hessen and Germany as a whole has grown continuously. Also the same for both
Hessen and Germany is the fact that Japan’s direct investment stock in Hessen and
Germany exceeded that of Hessen and Germany in Japan over the entire period in question, i.e. passive direct investments are higher than active direct investments. The opposite is the case for global direct investment links (cf. Table 4 and Table 5): active direct
investments by Hessen (EUR 240,9 billion) and Germany (EUR 1,315.5 billion) exceed
the passive direct investments of EUR 122.7 billion and EUR 593.9 billion.
Showing passive direct investments by headquarters demonstrates that Japan has
higher direct investment stocks than Hessen (EUR 4.4 billion to EUR 2.6 billion) and
Germany (EUR 36.7 billion to EUR 27.3 billion). Why is there this difference between the
two forms of presentation? The more common presentation by investor country is based
on company registrations and thus on the country in which the foreign company has its
seat, resulting in receivables from the Hessen-based company in accounting terms. It
does not show, however, whether a company in another country – in this case Japan –
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holds shares in the company that holds shares in the company in Hessen, which might
be in the Netherlands, for example. In order to provide more detail, the Bundesbank
therefore researches the seat of the corporation of the foreign company – not an easy
task given the sometimes extremely complex investment pathways. In the above example, these statistics would show a direct investment from Japan, rather than the Netherlands.
An example from Asia for which the opposite is true, is Singapore. Some of the direct
investment from Singapore in Hessen and Germany is conducted by companies there
that are ultimately owned by foreign companies in other states. That means that the passive direct investments based on headquarters are significantly lower than in the statistics by investor country. This reflects Singapore’s position as an international financial
and trade centre.

FDI sector structure
Where are the focuses in each field? Which areas of Hessen’s economy are involved in
the Japanese economy and, conversely, in which sectors of Hessen’s economy are investors from Japan involved?
The key role in Hessen’s direct investment goes to the financial sector, largely due to
Frankfurt’s importance as a financial centre of international standing. EUR 182.5 billion
of all Hessen’s active direct investment at year end 2020, totalling EUR 240.9 billion, is
attributable to the domestic credit and insurance industry (cf. Table 4). This sector of the
economy includes not just banks (EUR 76.7 billion), but also investment companies with
no management function, which are responsible for a direct investment stock of EUR
90.8 billion. This domination by the financial sector is also seen in Hessen’s relationship
to Japan, with EUR 2.2 billion of the total EUR 2.6 billion of Hessen’s direct investment
in Japan conducted by the financial sector in Hessen. Another EUR 281 million can be
attributed to investment companies with a management function, i.e. companies whose
purpose is to manage and lead companies and businesses – in any sector. Hessen’s
retail (EUR 76 million) and industrial (EUR 69 million) sectors are less significant.
The financial sector also plays a key role in Germany’s direct investments worldwide –
albeit much lower than for Hessen, at around half of all German direct investment. In
contrast, the processing industry is more involved than in Hessen as an investor abroad.
More than a quarter of German direct investments abroad come from industry. The picture in Japan is similar. EUR 7.0 billion of the total EUR 16.6 billion came from the German financial and insurance industry, but the German processing industry is also an important investor in Japan. Although the total for the industry is not shown, data for individual sectors such as the production of vehicles and parts (EUR 4.4 billion) and the
chemicals industry (EUR 586 million) highlight its significance.
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Table 4

Foreign direct investment in Japan from Germany and Hessen by economic sectors 2020* (stocks at year end)
FDI from Hessen

FDI from Germany

(active direct investments)

(active direct investments)

worldwide

worldwide

in Japan

Economic sectors
All economic sectors; including:

in Japan

in EUR million
240,948

2,611

1,315,455

16,594

17,467

69

345,970

x

Retail

3,747

76

31,481

800

Information and
communication

1,596

0

30,263

236

Investment
companies with
management function

29,689

281

204,025

2,694

Provision of
financial and insurance
services; including:

182,504

2,185

679,640

7,036

Banking

76,726

x

89,718

1,177

Investment
companies with no
management function

90,765

952

481,551

5,336

Processing
industry

* Preliminary data
x Data blocked for reasons of confidentiality of individual data.
Source: Deutsche Bundesbank

The financial sector also plays a significant, albeit smaller, role in passive direct investments (cf. Table 5). More than half of all foreign direct investment in Hessen is found in
this area of Hessen’s economy, while the share for Germany as a whole is around one
third. The same goes for FDI from Japan for Germany as a whole, with EUR 8.0 billion
of the total EUR 27.3 billion of Japanese direct investment in Germany going to the financial and insurance services sector. For Hessen, the sector structure with regard to
Japan is very different from the structure of direct investments overall. The financial sector is of less importance in the eyes of Japanese investors, who invested just EUR 585
million in this segment of Hessen’s economy, out of a total investment of EUR 4.4 billion.
Instead, Japanese direct investment is concentrated more on retail (EUR 2.6 billion) and
the processing industry (EUR 1.3 billion), with the latter focusing on the chemicals
industry.
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Table 5

Direct investments from Japan in Hessen and Germany – by investor
country – by economic sectors 2020* (stocks at year end)

FDI in Hessen

FDI in Germany

(passive direct investments)

(passive direct investments)

from worldwide

from Japan

from Japan

in EUR million

Economic sectors
All economic sectors; including

from worldwide

122,686

4,359

593,881

27,332

Processing
industry

176.55

1,320

138,882

x

Retail

12,221

2,574

59,678

x

Information and
communication

1,455

0

38,184

286

Investment
companies with
management function

3,501

-22**

33,867

101

74,333

585

206,977

7,977

Banking

43,083

x

89,282

7,079

Investment
companies with no
management function

17,188

79

70,088

716

Provision of financial and
insurance services; including:

* Preliminary data
** Because mutual credit relationships are taken into account when FDI are calculated, direct investments may be negative figures. In this case, the accounts payable (credit) may exceed the receivables
(investment capital) in an accounting sense.
x Data blocked for reasons of confidentiality of individual data.
Source: Deutsche Bundesbank
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3.3 Example companies
Direct investment relationships between Hessen and Japan can also be demonstrated
using a series of example companies. There is a large number of investment relationships in both directions (from Hessen in Japan and from Japan in Hessen), each of which
has come about in a different way.

Activities of companies from Japan in Hessen
An analysis of the Markus database14 shows around 300 companies active in Hessen
whose parent company is in Japan. Both the quantity and the diversity of Japanese companies in Hessen, some of which have been in Germany for decades, are considerable.
Activities in Hessen include not only sales, marketing-related activities and after sale
services – many companies also conduct research and development or even production
in Hessen. Many of these companies are among the world’s leading providers in their
respective market segments, and often have company histories stretching back over 100
years. It is noticeable that Japanese companies in Hessen focus strongly around technology, especially industrial companies and technology-oriented service providers.
The example companies listed in Table 6 (which is far from exhaustive) give an impression of the variety of Japanese companies in Hessen. There are two noticeable clusters.
Firstly, almost all Japanese vehicle manufacturers active in Germany and a series of
automotive suppliers have a key site in Hessen. Secondly, Hessen is home to a concentration of world-renowned Japanese manufacturers of electronics products and the associated ICT service providers. Some significant Japanese chemicals companies and
automation and mechanical engineering companies are also represented in Hessen.
Table 6 Japanese companies in Hessen: Examples
Name

Location
in Hessen

Focus activities

Bridgestone Europe NV/SA Germany branch /
Bridgestone Central European
Region (BSCER)

Bad Homburg Bridgestone was founded in 1931 as the first Japanese tyre manufacturer.
Today, the company employs more than 100,000 people worldwide and produces tyres for just about everything that moves on wheels.
Bridgestone Central European Region (BSCER), headquartered in Bad Homburg v. d. Höhe, organises Bridgestone’s sales in Germany, Austria, Switzerland, and Scandinavia. In terms of sales, BSCER is the most important European market for the company in the EMIA region. The company employs a
total of around 300 people in Germany.

14 The Markus database is based largely in information from the trade registry. Duplication can occur as
a result of complex company structures, sometimes with multiple legally independent companies. As
well as these duplications and complex company structures, another complicating factor when it
comes to inbound direct investments is the fact that Japanese citizens who live in Hessen and set up
a company are also included in the statistics.
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Name

Location
in Hessen

Main areas of operation

Brother International GmbH

Bad Vilbel

Brother Industries is a global corporation based in Nagoya, Japan, with more
than 40,000 employees worldwide. It is one of the leading producers of printers, multifunctional and fax machines, typewriters and computer-controlled
sewing and embroidery systems.
The company has had a presence in Germany since 1962, with the German
subsidiary being based in Bad Vilbel since 1974.

Harmonic Drive SE

Limburg

United Shoe Machinery (Boston) and Hase-gawa Gear Works (Tokyo)
founded Harmonic Drive System GmbH in Langen, near Frankfurt, and Harmonic Drive Systems Inc. in Japan in 1970 in order to advance the global
marketing of the Harmonic Drive® drives. In 2016, Harmonic Drive Systems
Inc. became the majority shareholder of Harmonic Drive SE; the remaining
shares are held by the state-owned Innovation Network of Japan. Based on
central Hessen, the company now employs around 450 people and offers
more than 23,000 different product variants. The main application sectors include aerospace, robotics and automation, medical technology, semiconductor technology, and mechanical engineering.

Hitachi Group
incl.
Hitachi Kokusai Electric Europe
GmbH
Hitachi Vantara GmbH
Hitachi Astemo Langen GmbH
Hitachi Astemo Europe GmbH

Hitachi is a leading electronics and mechanical engineering corporation with
more than 380,000 employees worldwide and more than 800 subsidiaries.
Neu-Isenburg Founded in 1910, the company has its headquarters in Tokyo.
A series of subsidiaries is active in Hessen, focusing on very different activiDreieich
ties: from semiconductor production and telecommunications devices (Hitachi
Langen
Kokusai Electric) to digitalisation solutions such as IoT, data management
Rüsselsheim and infrastructures (Hitachi Vanara), to vehicle components and systems (Hitachi Astemo).

Honda Group
Frankfurt
incl.
Offenbach
Honda Deutschland NiederlasErlensee
sung der Honda Motor Europe
Ltd
Honda Center GmbH
Honda Bank GmbH
Honda R & D Europe (Deutschland) GmbH
Honda Research Institute Europe
GmbH

In 1961, Honda became the first Japanese motorcycle manufacturer to set up
a European branch in Germany. Today, its sales and marketing activities and
technical support for contractual partners and customers are led from Frankfurt. The Hessen-based company’s activities have also included a European
training centre – the Honda Academy in Erlensee – for more than ten years.
Since 1988, the largely European staff at Honda R & D Europe have developed mobility concepts and products tailored to the European market.
In addition, as part of the global group of Honda research institutes, since
2003 the Honda Research Institute Europe has been researching the mobility
concepts of the future: AI, autonomous and accident-free driving, smart design and production, resource efficiency etc.
Acting as a financial services company in Germany, Honda Bank has provided financing, leasing, insurance and purchase financing related to cars
and motorcycles since 1998.

ISUZU MOTORS Germany GmbH GinsheimGustavsburg

ISUZU MOTORS Germany GmbH, based in Ginsheim-Gustavsburg, is the
European research and development centre of ISUZU Motors Ltd. – an established commercial vehicles manufacturer with a tradition stretching back
more than 100 years – and works to adapt Isuzu diesel engines, vehicles and
components to the requirements of the European market.
ISUZU Sales Deutschland GmbH is an independent importer of ISUZU vehicles for the German market. Based in Flörsheim am Main, the company was
founded in 2006 as a joint venture between the Mitsubishi Corporation and
the parent company ISUZU.

ISUZU Sales Deutschland GmbH

Flörsheim
am Main

Kao Germany GmbH

Darmstadt

Darmstadt is home to the largest European site of the chemicals and cosmetics company Kao Corporation, incorporating its European headquarters, research centre, training centre and production and employing around 700 people. The company is predominantly active in the salon cosmetics segment,
known for brands such as Goldwell, KMS, Jergens® and Guhl.
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Name

Location
in Hessen

Kawasaki
incl.
Kawasaki Gas Turbine Europe
GmbH

Kawasaki Heavy Industries is a mixed heavy industry corporation with headquarters in Tokyo.
Bad Homburg Its subsidiary Kawasaki Gas Turbine Europe (KGE) has had a presence in
Europe since 1975, supporting and steering all European business from Bad
Homburg. The company covers the entire life cycle of a gas turbine generator,
from planning and engineering a system to construction, installation and commissioning, and even the after sales market and maintenance.
The motorcycle division Kawasaki Motors has had its own branch in Germany
Friedrichsdorf since 1974. The workshop, warehouse and customer service would move into
their own premises in Friedrichsdorf a few years later, followed by the administration in 1981.

Kawasaki Motors Europe N.V.
Germany branch

Main areas of operation

Kuraray Europe GmbH

Hattersheim
Frankfurt

Kuraray is a global specialist chemicals company from Tokyo. Employing
around 11,000 people worldwide, it is one of the largest providers of polymers
and synthetic microfibres for numerous industrial segments.
The subsidiary Kuraray Europe, with European headquarters in Hattersheim,
and a production facility in Frankfurt-Höchst were founded in 1991.

Mabuchi Motor (Europe) GmbH

Frankfurt

Mabuchi Motor is one of the world’s leading manufacturers of small electric
motors. A broad range of products – from electric toothbrushes, tools, toys
and entertainment electronics to vehicle systems such as window lifter drives,
central locking and wing mirror adjustment – is equipped with Mabuchi motors
worldwide.
The headquarters of the European subsidiary are in Frankfurt. Alongside
sales, the company in Frankfurt also focuses on researching, designing and
developing small electrical motors.

Mazda Research Europe

Oberursel

Mazda Research Europe (MRE) was founded in 1990 and – as one of three
Mazda research development centres – is responsible for Mazda’s product
development for the European market. Around 100 design, engineering and
technology experts in Oberursel analyse technology trends, European preferences and driving habits, and customer views.

MITSUBISHI MOTORS
(MMD Automobile GmbH)

Friedberg

Mitsubishi Motors Europe Design
MKG Bank

Trebur
Flörsheim

The Mitsubishi Motors Corporation (MMC) is Japan’s oldest automotive series manufacturer. The first Mitsubishi vehicles rolled off the production line
in Rüsselsheim in 1977. Since 2017, the German headquarters of the German importer, MMD Automobile GmbH – has been located in Friedberg. The
majority shareholder in MMD Automobile GmbH is the Emil Frey Group Germany. From Friedberg, the Emil Frey Group also organises the German sales
of the Japanese car brand Subaru (SUBARU Deutschland GmbH).
The Mitsubishi Motors Corporation also has a design centre in Trebur.
The MKG Bank is a branch of MCE Bank GmbH and a financial services
provider of the Mitsubishi Corporation. As the financing partner of the
Mitsubishi sales organisation in Germany, the MKG Bank in Flörsheim has
supported the sale of Mitsubishi vehicles since 1987.

Mitsubishi Polyester Film GmbH

Wiesbaden

Wiesbaden is the European home of the global Mitsubishi Polyester Film
Group, one of the largest manufacturers of polyester films. The Japanese
parent company is one of the world’s ten largest chemical companies.
Employing more than 500 people, the Wiesbaden site serves the European
market with polyester film and composite panels. The polyester film HOSTAPHAN® has been produced here since 1954. ALPOLIC™ composite panels were added to the company’s portfolio in 2014. Made from aluminium,
steel or titanium with a synthetic core, these panels are produced in Wiesbaden, in Europe’s first facility of this kind.
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Name

Location
in Hessen

Main areas of operation

Nintendo of Europe GmbH

Frankfurt

Nintendo has been producing video game consoles and the games to go with
them for more than 40 years. Nintendo of Europe GmbH was founded in
Frankfurt in 1990 as a subsidiary of the Japanese company Nintendo Co., Ltd
(with headquarters in Kyoto) and is responsible for all Nintendo’s business in
Europe.

Nippon Telegraph and Telephone/ Bad Homburg
NTT Group
Hattersheim
incl.
Frankfurt
NTT Germany AG & Co. KG
NTT Global Data Centers EMEA
GmbH
NTT DATA Services Germany
GmbH

A leader in Japan and active around the world, the NTT Group is an ICT
company employing more than 330,000 worldwide. A series of companies in
the Global Solutions Business division are active in Hessen, with activities
focusing on system integration, network system and cloud services, global
data centre services, and associated services.

Panasonic
incl.
Panasonic Europe B.V. /
Wiesbaden
Panasonic Marketing Europe
GmbH
Panasonic Automotive Systems Langen
Europe GmbH
Panasonic R&D Centre Germany
GmbH

Panasonic Holding Corporation is an electronics corporation with headquarters in Osaka and more than 240,000 employees worldwide.
Marketing, sales and other central divisions of the European subsidiary Panasonic Europe B.V. are located together in Wiesbaden.
Panasonic Automotive Systems Europe, with headquarters in Langen, organises the sales, marketing and engineering activities for the European automotive industry. Langen is also home to one of Panasonic’s two European
research and development centres. The centre focuses on developing intelligent and sustainable communication systems, audio-video technology, and
energy solutions such as fuel cells for the European market.

Shin Etsu Group /
SE Tylose GmbH & Co KG

Wiesbaden

Shin-Etsu Chemical is Japan’s largest chemicals company and the world’s
biggest producer of polyvinyl chloride and silicon wafers for the semiconductor industry.
Headquartered in Wiesbaden, SE Tylose GmbH & Co. KG is one of the
world’s most significant suppliers of cellulose ether. SE Tylose in Wiesbaden
employs more than 550 people in research and development, production,
sales and administration.

Sony Interactive Entertainment
Deutschland GmbH

Neu-Isenburg Sony Interactive Entertainment LLC is a subsidiary of the Japanese technology corporation Sony. It develops, produces and markets hardware software
for hand-held and non-portable games consoles under the PlayStation brand.
The German branch is located in Neu-Isenburg.

SMC Deutschland GmbH

Egelsbach

The Tokyo-based SMC Corporation is the world’s leading specialist in hightech pneumatic solutions and employs more than 20,000 people worldwide.
The company has been active on the German market since 1979. The German branch is located in Egelsbach and employs more than 700 people
across Germany. Since 2008, Egelsbach has also been home to the German
Technical Center (GTC), one of the company’s five centres worldwide for developing new products and designing customer-specific solutions. The Industrial Application Center (IAC) also began operation in 2014.

SumiRiKo AVS Germany GmbH

Steinau an
der Straße

Sumitomo Riko Company Ltd. is the world market leader for automotive vibration engineering.
SumiRiko AVS (formerly the Anvis Group) has been a one-hundred-percent
subsidiary of Sumitomo Riko Co Ltd. since 2013 and specialises in automotive anti-vibration systems. The main location in Steinau an der Straße, Hessen, is also the European headquarters.
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Name

Location
in Hessen

Main areas of operation

SUZUKI DEUTSCHLAND
GMBH

Bensheim

The Suzuki Motor Corporation is the leading international provider in the
minicar segment.
The Suzuki brand has been present in Germany since 1976. At its German
subsidiary SUZUKI DEUTSCHLAND GMBH, the three divisions Automobile,
Motorcycle and Marine were brought together under one roof in Bensheim in
2003, from where the company coordinates its activities across Germany.

Yaskawa Europe GmbH

Eschborn

Automation company Yaskawa Electric has more than 100 years of history behind it and employs more than 15,000 people worldwide.
Its subsidiary Yaskawa Europe, based in Eschborn, offers mechatronic and robotic solutions for companies all over Europe, the Middle East, Africa and the
CIS states.
The company’s key activities are divided into three divisions: Drives Motion
Controls (drive and control systems), Robotics (industrial robots), and Environmental Energy (wind energy, solar energy and marine).
Through worldwide collaborations with start-up companies in the fields of the
Internet of Things and AI, the global corporation Yaskawa works on three key
areas: robotics, motion control and power conversion.

YKK Deutschland GmbH

Mainhausen
WeimarWenkbach

Employing more than 44,000 people worldwide, Japan’s YKK Group is the
world’s largest developer and manufacturer of zips, as well as producing various industrial connection technologies. YKK has been represented in Germany
since 1967. When zip production began in Wenkbach, near Marburg, in 1972,
YKK was one of the first Japanese companies to produce in Germany. The
company’s German headquarters are now in Mainhausen.

Source: Research by Hessen Agentur

Activities of companies from Hessen in Japan
The companies database Markus lists around 30 companies that do business in the opposite direction, i.e. companies from Hessen with a subsidiary in Japan. As well as the
heavyweights of the financial sector – global banks such as Deutsche Bank and Commerzbank, which can look back on a very long history in Japan –, these are predominantly a series of large industrial companies from Hessen that are represented with their
own branches in Japan. A series of technology service providers also maintain their own
subsidiaries in Japan.
Table 7 lists a few example companies, many of which have maintained very close and
long-standing relations with Japan or have their own subsidiaries in the “land of the rising
sun”. Here, too, it is noticeable that most are technology-orientated, innovative companies whose links to Japan often began with cooperations and joint ventures there.
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Table 7

Companies from Hessen in Japan: Examples

Name

Headquarters

Main areas of operation

B. Braun Melsungen

Melsungen

B. Braun Melsungen AG – a global health company from northern Hessen, has been
represented in Japan with its own branch in Tokyo since 1986. A year later, the
production facility for cannulas and other disposable medical devices went into operation in Toshigi, north of Tokyo. According to the company’s own figures, around
35% of all anaesthetic needles used worldwide are today produced in this one factory and exported around the world.

Commerzbank

Frankfurt am Main Commerzbank opened a representative office in Japan as far back as 1961. In 1977,
that office was upgraded to a branch, expanding the bank’s activities in the country.
Today, Commerzbank AG’s Tokyo branch sees itself as a strategic partner for Japanese companies and financial institutions.

Deutsche Bank

Frankfurt am Main The bank’s international growth began as far back as 1872, when the first foreign
branches were opened in Japan and China. Today, the bank is active in three segments in Japan: Corporate Banking (Deutsche Bank AG, Tokyo Branch), Investment
Banking (Deutsche Securities Inc.) and asset management (DWS Investments Japan Limited).

EDAG

Wiesbaden
Fulda

The first Japanese project office of EDAG – the world’s largest independent engineering service provider for the automotive industry – was opened in 2005. EDAG
JAPAN Co., Ltd was founded a year later. Since then, the company has successfully
completed a series of projects in various locations in Japan. The headquarters of
EDAG Japan are located in Yokohama.

Fresenius

Bad Homburg

Japan is one of the most important markets for Fresenius, a globally active health
corporation based in Bad Homburg. The Fresenius Medical Care division – a world
leader in treating chronic kidney failure – has been represented in Japan with a joint
venture since 1990 and its own subsidiary since 1993. As well as key production
facilities, which are some of the corporation’s largest, Fresenius Medical Care also
focused on research and development in Japan. The company sells its dialysis products there both directly and via distribution partners, and also offers consulting services for dialysis centres.
The Fresenius Kabi division – a provider of life-saving medications and medical products for infusion, transfusion and clinical nutrition for critically and chronically ill patients – has had its own branch in Japan since 2007.

Heraeus

Hanau

Heraeus conducts sales, research and production of investment goods in two local
subsidiaries in Japan – Heraeus K.K. and Heraeus Nexensos – and in a joint venture
company (Shin-Etsu Quartz Products Co., Ltd.). Hundreds of people work for the
global technology corporation in Japan.

Karl Mayer STOLL
Textilmaschinenfabrik

Obertshausen

Leading textile machinery producer Karl Mayer STOLL Textilmaschinenfabrik GmbH
was early to invest in Japan, founding a joint venture in Fukui City in 1968. Now, it is
not only a base for selling the company’s products: KARL MAYER – Japan / NIPPON
MAYER LTD also focuses on developing specialist embroidery machinery, service,
innovation consulting, production, and a training centre.

Merck KGaA

Darmstadt

Products from Darmstadt-based Merck KGaA had already been present in Japan for
a long time before the global health corporation set up a branch in 1968. Today, the
company maintains multiple research and development units and production sites in
Japan, organised into multiple companies. Activities focus on pharma, life science
and electronics. The company’s administrative headquarters are in Tokyo.
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Name

Headquarters

Main areas of operation

Rittal / Friedhelm Loh
Group

Herborn

Rittal GmbH & Co. KG from Herborn in central Hessen – a specialist in switchgear
cabinets, power distribution, air conditioning, IT infrastructures, and software and
service for almost every sector – set up a subsidiary in Japan in 1988. Since then,
the company has established multiple sales and service locations there.

SGL Carbon

Wiesbaden

SGL Carbon SE – the Wiesbaden specialist for products made from composite
materials and specialised graphites for the automotive, aerospace, semiconductor
technology, LED, and solar and wind energy industries and the production of lithium-ion batteries – has a total of three sites in Japan, two of which were founded
as joint ventures. Production of precursors for the automotive industry in Otake is
still organised as a joint company with Mitsubishi. The production site in Yamanashi, which produces heat exchangers for the Process Technology division and
sells PTFE components for the chemical industry, is now wholly owned by SGL
Carbon. From the office in the capital, Tokyo, products from all four SGL Carbon
divisions are sold to chip and oven manufacturers and for mobility, energy and
chemical industry applications in the Tokyo area.

SMA Solar
Technology

Niestetal

Based in Niestetal, Hessen, the specialist in photovoltaic system technology has
maintained its own subsidiary in Tokyo since 2011. As well as sales, SMA Japan
operates an entire network of technical centres in the country, responsible for after
sales there.

Software AG

Darmstadt

Asia is one of the most important growth markets for Germany’s second largest
software company, Software AG. The company set up its own Japanese subsidiary
in 2000.

Source: Research by Hessen Agentur
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4 Prospects for economic relations between Hessen and
Japan based on selected economic sectors
Despite the large geographical distance, the economies of Japan and Hessen are closely
linked in many ways. This is not just down to the large number and diversity of Japanese
companies represented in Hessen – time and time again, similarities between Japan and
Hessen in terms of economic development also arise. Like Germany, Japan enjoyed an
economic boom following the Second World War. In just a few decades, Japan was transformed into one of the world’s leading high-tech nations, with great innovative strength
and lively investment activity. Both Japan and Germany are members of the G7 group of
industrial nations and, when it comes to the production industry, both countries are particularly strong in the fields of automotive production and mechanical engineering. Another similarity is seen in the demographic trends in the two countries: both are facing an
increasing shortage of expert staff. As Japan is suffering much more from the phenomenon of an ageing population than Germany, the Japanese domestic market is shrinking.
Japan is the third largest economy in the world, focusing on the production of precision
and high-tech products. The country is one of the world’s leading providers when it comes
to hybrid vehicles, battery technology, robotics, machine tools, optical instruments, and
production equipment for semiconductors and flat screens. Subsidiaries of German com-
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panies in Japan particularly value strengths such as the trustworthiness of business relations, security, and economic and social stability. Another highly valued advantage of
Japan as a business location is its highly developed infrastructure.15
Hessen also offers enormous economic and political stability. When it comes to investing
in Hessen, the state’s infrastructure and central location within both Germany and the EU
(see Chapter 2) are particularly impressive. The metropolitan region around Frankfurt am
Main has a particularly useful position logistically, but other regions of Hessen also provide an outstanding base for entry to the European market, given their central location in
the heart of Europe. Numerous Japanese companies have already recognised these
benefits (cf. Chapter 3.3). The above-average level of wealth in Hessen, combined with
a high level of technology, underscores the sales potential of markets for consumer and
investment goods. Hessen is also an extremely international location. When it comes to
technology, Hessen’s economy focuses particularly on pharma and life sciences, chemicals and biotechnology. Yet many companies in Hessen are also experts in fields as
diverse as material technologies, information and communication technologies, measurement and control technology, optics, environmental technology, and vehicle construction.
Interestingly, there is one significant economic collaboration between Hessen and Japan
that goes back to the 19th Century, when the first yen banknotes were printed in Frankfurt
in 1871. The Rhine-Main region in particular is now home to numerous Japanese companies developing their products or services for the specific requirements of the European market. As part of this, numerous institutions for German-Japanese exchange, such
as a Japanese cultural and language centre and the Deutsch-Japanische Gesellschaft,
have grown up in Frankfurt especially, with more being added all the time. Many Japanese staff bring their families with them to Frankfurt, resulting in the foundation of the
Japanese international school many years ago.16 The Japanese community is one of the
largest international communities in the region.
With few raw materials of their own, both Japan and Hessen rely on targeted investment
in education and research. Research collaborations between Japan and Germany are in
a very good position, with more than 800 university collaborations currently in place. Japan is one of the most important non-European partner countries for German universities,
and the number of collaborations has grown even further in recent years. The scientific
field benefits enormously from the large proportion of the Japanese population with
higher education qualifications. In 2019, 62% of 25- to 34-year-olds had a university degree – a figure that puts Japan ahead of all other OECD states. Yet there are still concerns about the low number of young people going into careers in academia. For one
thing, the cohorts of young people are getting smaller year by year. For another, companies in Japan usually recruit graduates immediately after their bachelor’s degree and
train them internally. That means fewer young people entering academia. The Japanese
government has recognised the problem and taken measures to prevent Japan from fall-

15 Cf. AHK Japan 2022a.
16 Cf. Wirtschaftsförderung Frankfurt 2022.
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ing behind as a research location. One of these measures is the establishment of a University Fund, intended to improve the flow of talent into academic careers and the transfer
of knowledge and innovation into companies.17 At the same time, Japan’s government
is boosting applied research with close links to industry. In May 2022, for example, Japan
signed a bilateral agreement with the USA to promote its companies in the development
of semiconductors in the two-nanometre range. Leading national research institutes like
the National Institute of Advanced Industrial Science and Technology (AIST) are also
involved in this development. 18 The national J-Startup programme 19 also aims to
strengthen Japan’s start-up ecosystem.
Hessen is an attractive location for research, with numerous starting points for collaboration and exchange. Numerous research collaborations between universities and private companies are also key drivers of research and development. Founders of start-ups
find outstanding conditions at Hessen’s universities, almost all of which now have entrepreneurship departments or programmes. Special contact and consulting offices and incubators have been set up in order to get hold of those interested in setting up companies
at university early. In addition to the dynamic university landscape, many non-university
research institutions in Hessen also conduct research and knowledge transfer.
All in all, it is clear that Japan has traditionally played a central role for Hessen’s economy
in the Asia-Pacific region. This close link has become an even greater focus as a result
of the increasing rivalry between the USA and China, supply chain problems around the
world, and the transformation of the energy system.

Supply chains
Both Japan and Hessen are intensely integrated into global streams of commerce. Like
EU member Germany, Japan is committed to free trade. The two regions have been
linked by a free trade agreement since 2019. The EU-Japan Economic Partnership
Agreement ensures business conditions for companies from Hessen and Japan that are
fair to both sides. By enabling collaboration with Japanese companies in third markets,
too, this agreement also offers new opportunities with regard to securing supply chains.
Even before the covid-19 pandemic, Japan had focused intensively on the consequences
of being too dependent on individual suppliers. This was in part as a result of China’s
temporarily stopping delivery of rare earth in the early 2010s in order to put pressure on
Japan in connection with the conflict over the Senkaku Islands. The increasingly hostile
trade conflict between the USA and China then finally triggered a rethink at political level,
with Prime Minister Kishida setting up the Task Force on Strategic Commodities and Energy Supply Chains under the Ministry of Economic Affairs. The task force is intended to
dismantle one-sided dependencies and secure supply chains. Various means are being
employed to this end, including looking for new supply countries and investing in recycling activities for end products. The idea is to extract and reuse more of the materials
17 Cf. DAAD 2021.
18 Cf. GTAI 2022f.
19 Cf. https://www.j-startup.go.jp/en/
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they contain.20 In addition, the state wants to become more intensively involved in the
development of key technologies and to provide stronger protection for sensitive and
future-shaping technologies. Security of supply for critical raw materials and strategic
goods, such as semiconductors, has gained a new dimension. In order to defend against
cyber-attacks, the government also wants to boost the security of critical infrastructure
such as telecommunications and transport networks.21
Figure 17
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* Ratification process not yet completed by all states.
Source: German Chamber of Commerce and Industry in Japan, research by Hessen Agentur

Another key tenet of Japanese economic policy is the establishment of free trade zones.
With the government wanting to safeguard itself against protectionism by establishing
rules-based order, the country has established a close-knit network of free trade agreements over recent years. The European Partnership Agreement (EPA) alone covers
around 30% of the global gross domestic product. In addition, Japan is becoming increasingly integrated into the Asia-Pacific economic zone (cf. Figure 17). The Regional
Comprehensive Economic Partnership (RCEP), the largest free trade zone in the world,
came into force at the beginning of 2022. It is the first free trade agreement to include
Japan, China and South Korea at the same time. The hope is that the RCEP will help to
reduce tension between these countries and to prevent retaliatory measures in trade and
economic policy. Japan is also a signatory of the Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP), which developed out of the Trans-Pacific
Partnership (TPP). The country was one of the driving forces behind saving the TPP after
the USA withdrew from it in January 2017. It is safe to assume that both agreements will
help to establish resilient supply chains and to boost Japan’s international competitiveness.22

20 Cf. GTAI 2022h.
21 Cf. GTAI 2022e.
22 Cf. AHK Japan 2022b.
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Many large Japanese companies in particular have set up part of their production in foreign sales markets, accompanied by infrastructure construction such as the expansion
of selected sections of the east-west corridor from Vietnam to Myanmar and the northsouth motorway through Vietnam. There are also some very significant urban projects to
expand public transport, such as the first metro line in Ho Chi Minh City, which is being
built with Japanese support and is now nearing completion. As well as investing in
transport infrastructure and industry parks, the Japanese business association (Nippon
Keidanren) is also working towards enhanced digitalisation, improved conditions for business, and sustainable growth in the South-East Asian countries. In June 2022, Tokyo
plans to launch a USD 10 billion public private partnership initiative on the energy transformation in South-East Asia. The “Partnership for Quality Infrastructure” initiative continues to attract enormous investment sums to Asia. The projects have also received funding from the Japan Bank for International Cooperation and the Asian Development Bank.
Just as China has done with its “Belt and Road Initiative”, Japan is thus establishing
international standards based on its own technologies. State-of-the-art infrastructure also
offers Japanese companies a good basis for further investment, especially in South-East
Asia. Such extensive foreign activity by Japanese companies unlocks opportunities for
suppliers from Hessen to do business in third markets.23
Germany and Hessen, too, are working hard to diversify supply chains and increase their
resilience. Many companies plan to change their procurement strategies with the
“China+1” approach and reduce one-sided dependence on China. At the same time, Germany wants to focus more strongly on fair supply chains. The Supply Chain Duty of Care
Act (or Supply Chain Act for short), which takes effect next year, will impose standards
for human rights and environmental protection throughout the value chain. The Act initially applies to companies employing at least 3,000 people in Germany, but its scope will
be expanded as early as 2024. Companies affected must then adhere to their duty of
care, including when selecting immediate suppliers.24 The Japanese government is also
making efforts to enforce the UN Guiding Principles on Business and Human Rights, and
has announced non-binding guidelines on human rights due diligence for companies’
supply chains. This has been largely triggered by a desire by Japanese companies not
to be left behind in this field. If human rights violations are not addressed sufficiently,
companies run the risk of being excluded from EU supply chains.25
As well as expanding sustainable supply chains, both Japan and Hessen are currently
facing a huge problem in the form of the rapid rise in energy costs as a result of the war
in Ukraine. This development is expected to give new impetus to the use of renewable
energies and the expansion of the necessary infrastructure.

23 Cf. GTAI 2022a.
24 Cf. BMZ 2022.
25 Cf. GTAI 2022g.
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Renewable energies and the energy economy
The Japanese government plans to become CO2-neutral by 2050 through its Green
Growth Strategy. By 2030, the country hopes to cover 36 to 38% of its annual electricity
needs and 20% of its total energy needs through renewable energies. The share of electricity provision was around 21% in 2021. Japan will promote and expand technologies
to combat global warming over the next few years. As well as alternative drives for the
transport sector and even more energy efficient equipment and devices, there will also
be support for systems for low-emission or zero-emission energy generation. Power generation capacity in the renewable energies sector should thus rise significantly. In addition,
Japan is looking to carbon capture and storage and building up the hydrogen economy,26
as well as supporting new nuclear power technology. Following the Fukushima disaster
of 2011, there appeared to a political consensus that Japan would end its use of nuclear
energy. However, these plans have now been largely abandoned, not least in view of the
need to reduce CO2 emissions and ensure energy security. Given these developments,
Prime Minister Fumio Kishida’s government is currently considering building nuclear reactors of the latest generation – small, modular nuclear power plants and high temperature reactors that can also be used for hydrogen generation. Plans for expanding nuclear
energy are to be developed by the end of the year. At the same time, dormant nuclear
power plants are to go back on stream and their service lives extended.27
The programmes for expanding renewable energies particularly promote greater use of
photovoltaic energy and wind power. Until now, solar energy has benefited most from
fixed price energy purchase, which obligates power grid providers to pay certified renewable power generators a fixed rate per kilowatt hour of power purchased. Yet few wind
power systems have been installed, as the hurdles are high. Onshore wind power is
impeded by restrictions on land use, while offshore wind farms were subject to numerous
legal obstacles in the past. Now that the legal framework has been improved, more offshore wind farms are being planned. After all, despite the steep drop in the sea floor just
off the coast, Japan’s long coastline offers plenty of space for stationary wind turbines,
while floating turbines are also seen as having great potential.28
As well as expanding renewable energies, energy efficiency also needs to be increased
further. In the industrial sector, companies receive incentives for energy efficient modernisation. The energy-intensive steel industry is particularly worthy of note, given Japan’s
position as the world’s largest steel producer after China and India. Although Japan is
one of the most energy-efficient competitors in this sector, it is hoped that new technologies, including carbon capture and the use of hydrogen, will lead to climate neutrality.
The automotive industry is also having to take a new approach. The government plans
to ban the registration of new vehicles with combustion engines in Japan from 2035, and
is offering incentives and buyer’s premiums for zero-emission vehicles. Japanese car
manufacturers want to convert their ranges to electric over the next decade. As part of
this program, the number of public charging stations for electric vehicles is to be expanded rapidly. The government is also providing more funding to expand the network of
26 Cf. Newsletter for the EU 2021.
27 Cf. Spiegel 2022.
28 Cf. en:former 2020.
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filling stations for hydrogen cars. Companies from Hessen could benefit from business
opportunities related to sustainable materials, environmental technology and system solutions.
In the private residential construction sector, Japan is promoting fuel cell heating and
energy-saving houses. The use of fuel cell heating is a consequence of the Fukushima
nuclear disaster, when the subsequent safety inspections and shutdown of nuclear power
plants caused electricity shortages. Because fuel cell heating devices generate both heat
and electricity, this reduced the effects of power cuts.29 Commercial use of fuel cell heating is also taking off on the German market, for example in the form of a collaboration
between the Hessen-based company Viessmann and the Japanese manufacturer Panasonic. In 2014, the two companies launched the Vitovalor PT2, Europe’s first fuel cell
heating device with polymer electrolyte membrane for detached and semi-detached
homes. They continue to develop and manufacture the product together.30
Generally speaking, Japan is focusing on the use of hydrogen, especially in the transport
industry and industrial processes. Not far from the stricken nuclear power plant, the Fukushima Hydrogen Energy Research Field is conducting research into the production
and use of green hydrogen. There is also intensive work on a supply infrastructure for
hydrogen. With the support of the Japanese government, engineering service provider
Chiyoda Corporation in Yokohama has developed and tested a technology for transporting hydrogen across the oceans to Japan. The first stage is to use Australian “brown”
hydrogen, extracted from coal (“HySTRA” project). Another notable project – the Advanced Hydrogen Energy Chain Association for Technology Development (AHEAD) – is
also being conducted with the involvement of Chiyoda, Mitsubishi, Mitsui and Nippon
Yusen Kaisha and in cooperation with Brunei Darussalam. The project aims to implement
a stable, large-scale global hydrogen transportation and supply technology by 2030. The
hydrogen in the project comes from an LNG plant in Brunei Darussalam and will be transported to Japan.31 Both the use of hydrogen and carbon capture, use and storage are
new business fields that are being developed further and demand efficient solutions and
cooperation.32
Hessen, too, has been committed to researching hydrogen and fuel cell technologies for
many years. The Hessen Hydrogen Strategy focuses on supporting pilot projects for local
hydrogen production and the development of the storage and transport infrastructure, as
well as switching to fuel cell vehicles in local public transport. Much of this is still at the
development stage. There is already significant availability at Industriepark Höchst
(Frankfurt am Main), where thousands of tonnes of hydrogen are produced every year
as a waste product from chlor-alkali electrolysis. Frankfurt Airport could also play a key
role regarding supply and demand of hydrogen in Hessen, given that the pilot plants for
synthetic fuel rely on significant quantities of hydrogen. The State Government of Hessen
has therefore been committed to the Centre of Competence for Climate, Environment

29 Cf. GTAI 2022c.
30 Cf. Viessmann 2022.
31 Cf. https://www.ahead.or.jp/en/, accessed 5.10.2022.
32 Cf. FAZ 2022.
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and Noise Protection in Aviation (CENA) since early 2020. One of the Centre’s key focuses is pilot plants for the production of synthetic fuel. A plant in which a precursor for
synthetic kerosene is to be produced has now been set up for this purpose at Industriepark Höchst. Part of the plant is being used for a research project to investigate how
fluctuations in the power supply from renewable energies can be compensated in the
production of synthetic kerosene.33
As far back as 2008, the State Government of Hessen developed a sustainability strategy,
which is continuously updated and adapted. When it comes to sustainability and protecting resources, it demands the involvement of all stakeholders – from society to companies, from policymakers to scientists and administration. Following a referendum, Hessen
became the first German state to anchor the principle of sustainability as a state objective
in its constitution. The goals of the Hessen Sustainability Strategy initiated by the state
government are based on the Sustainable Development Goals (SDG) of the United Nations’ Agenda 2030 and on the German Sustainability Strategy. Myriad funding projects
at district and state level have grown up in Hessen under the banner of the sustainability
goals. At the moment, the Hessen Climate Plan is being developed further in order to
achieve the goal of climate neutrality by 2045. Around a third of start-ups in Hessen are
already green start-ups. One example is Focused Energy, which was founded last year.
Initiated at the Technische Universität Darmstadt, the company conducts research into
how nuclear fusion combined with high-tech lasers can be added to the sustainable energy mix and is planning to have a prototype of a fusion plant by the end of 2028.34
Another milestone for Hessen is this year’s establishment of the office of the International
Sustainability Standards Board (ISSB) in the financial centre of Frankfurt. After all, shared,
meaningful reporting standards are the only way for global financial markets to steer
capital effectively into projects that do business in a decarbonised and sustainable way.
Now that the ISSB has a base in Frankfurt am Main, the fundamental standards for global
sustainability reporting by companies will be partly developed there in future. The financial metropolis on the Main River is to act as a hub for Europe, the Middle East and Africa
and conduct key functions for the ISSB overall. As announced at the COP26 climate
summit in November 2021, the ISSB will be represented in multiple locations around the
world, with the Frankfurt office housing the seat of the Board and the office of the ISSB
Chair.35
Alongside the megatrend for decarbonisation, digitalisation is another issue that is increasing the pressure to modernise structures. Both in Japan and in Hessen, the digital
transformation is one of the key topics when it comes to ways and opportunities to make
business more competitive.

33 Cf. HMWEVW 2022.
34 Cf. Zeit Online 2022.
35 Cf. Frankfurt Main Finance 2022.
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Digital transformation
Japan is a world leader in many fields of digitalisation. Yet it is also behind in some areas.
Both in Japan and Germany, there is still significant potential for improvement in e-government in particular. The new Digital Minister therefore plans to abolish the country’s
legal standards that stipulate an obligation to use physical data carriers such as disks or
CD-ROMs.36
In many fields, Japan is already a technology leader or is aiming to take a pioneering
role. Applications such as fully automated vehicles, tele-operations, delivery drones and
flying taxis are all future topics for Japan here. They are joined by future metaverse applications and holographic forms of communication. All these technologies will demand
high data capacity and transmission rates. Further expansion of the 5G network is thus
a goal of the Japanese government. According to the government’s plans (“Digital Garden City Nation” initiative), almost the entire population will have access to the 5G mobile
network by the end of the decade. Coverage is currently concentrated on the major cities.
Connection to an optical fixed line is planned even earlier for the vast majority of households.
Planning for the next generation of mobile technology (6G) is also already underway.
Japan submitted its proposals for the technical requirements and standards for 6G to the
International Telecommunication Union in 2022. The aim is not dominance, but to advance developments in cooperation with the EU and USA in order to enable interoperability between different network equipment and software solutions. This also offers Japanese and European sector providers the opportunity to position new products. The German mobile provider 1&1 AG, for example, has been working together with the Japanese
equipment provider Rakuten on infrastructure modernisation since 2021.37
Another influential driver of the transformation in Japan is the logistics sector. A roadmap
published in March looks at the establishment of a modern logistics network. The idea is
to improve the flow of goods using big data, artificial intelligence and extensive automation. Autonomous vehicles such as trucks for long distances and delivery robots or drones
for short distances would ameliorate shortages of drivers, among other advantages. Experts expect the use of commercial drones to grow significantly in Japan over the next
few years. Particularly strong development is predicted in drones for parcel transport and
inspection tasks. With regard to use in logistics, providing deliveries to rural areas is
currently the focus of potential projects. The Japanese government is proactive in shaping the regulatory conditions for the use of commercial drones and flying taxis. Large
Japanese corporations are now entering the field, with some collaborating with German
start-ups. The drone developer and producer Wingcopter from southern Hessen, for example is conducting a joint project with the airline All Nippon Airways to use its drones to
transport medication and everyday items to remote mountain regions or islands.

36 Cf. Heise Online 2022.
37 Cf. GTAI 2022b.
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A start-up, Volocopter, has also found strong cooperation partners in Japan and has announced plans to operate flying taxis at the Expo due to take place in Osaka in 2025.38
The state government of Hessen launched its “Digital Hessen – Where the Future is at
Home” strategy in summer 2021. It incorporates various fields of action, in particular the
expansion of innovative technologies, smart cities and regions, digital administration, and
goals for digital education and health. In the field of digital innovations, the state government plans to focus especially on key technologies like the Internet of Things, digital
platform models, cloud computing, blockchain and artificial intelligence (AI), and robotics.
The state is supporting the transfer of knowledge and technology into practice with various support programs, such as “DIGI-Beratung”.39 Hessen has also specialised in the
development of a cloud-based data platform for the financial sector as part of the GAIAX Initiative, which was initiated by the federal government to work on establishing an
interdisciplinary European data infrastructure. Actors within the sector are coming together to form a financial big data cluster (FBDC) – a platform intended to integrate the
financial data from companies, authorities and science, which are not currently connected, into a shared data pool and to be optimised for the development of AI applications.
It is hoped that the platform will also provide analysis, tools for data exchange, and computing capacity, while also simplifying and improving inter-organisational collaboration in
data-based projects.40

Smart cities
The implementation of smart cities has really gathered pace in Japan in recent years.
With its ageing society, the effects of climate change and increasing urbanisation, the
country faces enormous challenges. The Japanese government sees the transformation
of society into a human-centred society (Society 5.0) as a key solution. Smart cities play
a vital role in this transformation. It is hoped that concepts like the Internet of Things, big
data and artificial intelligence, autonomous driving and biometric recognition will create
climate friendly, transport-efficient and safe cities that are resistant to natural disasters.41
As early as 2013, the Japanese government laid the foundation for this transformation
by passing its Act on National Strategic Special Zones, which relaxed the regulatory requirements in selected areas to enable restructuring towards local smart cities. In order
to allow technologies like autonomous driving and telemedicine to be tested in practice,
the law was passed again in 2020 as the Super City Bill. These “super cities” are the next
stage, characterised by digital technologies in as many areas of life as possible.42
Alongside regulatory foundations, cooperation between the public and private sector is
seen as essential in Japan for implementing the plans for smart cities. The Ministry of
Land, Infrastructure, Transport and Tourism (MLIT) has launched the Smart City PublicPrivate Partnership Platform in order to encourage exchange between the two sectors.

38 Cf. GTAI 2022d.
39 Cf. Hessian Ministry of Digital Strategy and Development 2021.
40 Cf. Frankfurt Main Finance 2022b.
41 Cf. Kantei 2021.
42 Cf. GTAI 2020.
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It has already produced various smart city projects, such as the Kashiwa-no-ha smart
city project in Chiba – a cooperation between the Japanese real estate corporation Mitsui
Fudosan and the city of Kashiwa. The project centres around sustainability, health and
new industries, doing so by relying on intelligent, data-based energy supply, energy-efficient buildings, a health centre in cooperation with the University of Tokyo, and large
coworking spaces.43 Another example is the Takeshiba Project in Tokyo, where the Japanese telecommunications and media corporation Softbank and the Japanese rail company Tōkyū are working together to develop an efficient transport system that will use
real time data to prevent any shortages. There is also a plan to use mobility data for
restaurant booking figures, for example.44
Like in Germany, Japan’s main focus in this field is on making existing cities smarter. The
opposite of this is projects like the Fujisawa Sustainable Smart Town (Fujisawa SST). On
the former Panasonic site in Kanagawa, a smart city for 1,000 households is being completely designed and developed from the ground up. The focus here is less on a technology-based infrastructure and more on the idea of creating a smart place to live that is
designed for the lifestyle of its inhabitants, with the areas and services they need and the
right infrastructure, which can be further developed sustainably as part of a 100-year
vision.45 Japanese car manufacturer Toyota also has a project in a similar vein. Construction began in February 2021 on a smart city “test lab” for around 2,000 inhabitants,
located on a 175-hectare former production site. The project focuses on mobility and
sustainability. For Toyota, it is a huge opportunity to establish itself on the world market
as a provider of smart city technologies.46
With regard to the international orientation, it is important to note that supporting other
states in implementing smart cities is also part of the Japanese smart city strategy. Although this is mainly focused on states in the ASEAN region (Association of Southeast
Asian Nations), such as Thailand and Vietnam,47 there is still potential for Hessen, too.
A collaboration could support the measures that have already been implemented in Hessen. One example is “Phase 2 – Promoting smart districts and regions” of the “Starke
Heimat” [strong homeland] programme, which aims to support districts and regions in
Hessen in their digitalisation projects, such as digitalisation of administration, smart environment, smart mobility, smart health and smart energy. A project that has recently received funding is the planned transformation of Bad Nauheim into a smart city, using an
open urban data platform and sensors for traffic, the environment and climate, and for
security, order and cleanliness.

43 Cf. Kashiwa-No-Ha o. D.
44 Cf. GTAI 2020.
45 Cf. https://fujisawasst.com/EN/, accessed 5.10.2022.
46 Cf. Toyota Woven City, undated.
47 Cf. GTAI 2021b.
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Transport planning
Japan is famous around the world for its transport planning, especially in the field of longdistance rail travel. The “land of the rising sun” stands out particularly for its frequent,
punctual services. In 2020, the average delay of a Japanese high-speed train (shinkansen) was around 30 seconds, largely due to the well-developed rail network in Japan.
Unlike in Germany, the shinkansen always travel on a network reserved exclusively for
them. That makes delays as a result of problems earlier in the day unlikely and increases
the trains’ reliability. The shinkansen exclusively link large cities – just as they have since
they were introduced to connect Tokyo and Osaka for the Olympic Games in Japan in
1964. Originally designed to relieve pressure on the rail network, the concept was quickly
expanded into a national strategy and is considered a key factor in Japan’s economic
development after the Second World War.48
When it comes to long distance travel, the well-developed road network is also an alternative to the high-speed trains. Its structure is very similar to that of Germany. For example, roads in Japan are also divided into motorways, federal roads, state roads and district roads, each with their own roles and characteristics. Unlike in Germany, however,
drivers on Japanese motorways are subject to a strict speed limit of 100°km/h. Motorways in Japan also carry tolls for all vehicles. According to the Japanese motorway operator Central Nippon Expressway Company Limited, a journey from Tokyo to Kyoto, for
example, costs around EUR 70 (10,300 yen) in tolls and takes just over four hours. The
same journey by shinkansen takes only half as long (2 hours and 15 minutes) and costs
EUR 135. Taking the petrol costs for the journey by car into account reduces the price
distance considerably. This is just one example that shows the strong incentives to use
rail rather than roads for long distance travel in Japan.
The same incentives to move away from individual transport are also seen on short distances. In the major metropolis of Tokyo, for example, the car is seen as a very slow and
unreliable means of transport. High parking fees also mean that the city’s inhabitants opt
to cycle for shorter journeys and use the underground trains for longer trips. Regular
maintenance allows the underground network to offer extremely frequent services. This
maintenance is conducted during the nightly closure of the metro between around 1 a.m.
and 4:30 a.m. – a step that may seem drastic for such a huge city, but allows reliable
operation.49
But what will the mobility of the future look like in Japan? The Ministry of Land, Infrastructure, Transport and Tourism has various plans, including making transport planning even
“smarter”. As mentioned in the previous section, a good data basis is vital to this. The
country is working towards an “Intelligent Transport System” (ITS) that will use toll and
navigation data to improve traffic flows. Toll prices are an important means of adjustment
here. In addition, there are plans for automated control of freight transport on the roads
using cameras and artificial intelligence, and for expanding bus transport.

48 Cf. Shibayama, Takeru 2017.
49 Cf. Handelsblatt 2019.
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Japan has big plans for “Mobility as a Service” (MaaS), which would provide a subscription model for mobility by combining mobility services from public and private providers.
The mobility services included could extend from car sharing and bike sharing to local
public transport, with all services accessible easily in real time via an app. Data capture
and artificial intelligence play a vital role here, too. MaaS is intended to encourage people
away from individual transport and thus contribute to climate protection.50
Hessen has similar ambitions. With the “Hessen Strategy Mobility 2035” set up by the
Ministry of Economics, Energy, Transport and Housing, the state hopes to become a
pioneer in the switch to green transport. Its focuses are similar to those of Japan. For
example, Frankfurt’s local transport provider Rhein-Main-Verkehrsbund is working on its
“Mobility Inside” MaaS platform, which will make it possible to book a range of mobility
services including public transport, car sharing and bike sharing centrally. On-demand
transport options are also being tested across the state, making local public transport
more flexible and more attractive. Investment in the transport infrastructure is also to
continue. There are thus some parallels between efforts in Japan and Hessen when it
comes to transport planning. Any cooperation could lead to gains in efficiency.51

Cultural and creative economy in Japan
In many of the topics covered here, the creative economy plays a key role as a crosssectional sector and vital source of inspiration. It is also an important sector of the Japanese economy, which is why the government is playing an active role in marketing it
abroad. There is no strict definition of the creative sector in Japan; its activities relate to
sectors associated with lifestyle and culture, such as design, fashion, art, crafts, tourism,
advertising and the food sector.52
The Japanese government launched the Cultural Creative Cities Network in 2004. The
concept of the “creative city”, with a strong emphasis on culture and art, has attracted a
great deal of attention to Japan’s creative economy. Cities like Kanazawa, Nagoya and
Kobe have all adopted the strategy of the creative city. Since 2012, Japan has advertised
intensively with its Cool Japan campaign, which promotes creative products such as
manga and animation.53 It is a rebranding strategy intended to support not just the creative economy, but the Japanese economy as a whole, for example tourism and the
technology sector with its robots and high-tech products.
Japan’s film industry is one of the oldest and largest in the world, and the sector’s international fame has been increased even further since the 1960s with Japanese science
fiction films like Godzilla. Anime like Sailor Moon and Pokémon, as well as manga, are
arguably the best-known aspects of Japanese culture, and their enormous international

50 Cf. GTAI 2021a.
51 Cf. HMWEVW, undated.
52 Cf. EU Business in Japan 2022d.
53 Cf. Emiko Kakiuchi Kiyoshi Takeuchi 2014.

48

Economic relations between Hessen and Japan

popularity underlines Japan’s status as an influential cultural location.54 The Nippon Film
Festival, a successful Japanese film festival, has been held in Frankfurt since 2000.55
Japan has traditionally been a key hub for the global video game industry. It all began in
the 1960s, and the “bubble economy” of the 1980s saw the development of some of the
world’s best-known games and video game characters: Mario, Pac-Man and Sonic the
Hedgehog.56 Role play games are an important genre that is popular around the world,
for example with successful titles like Final Fantasy and Dragon Quest. The game Pokémon is an example of spill-over effects: Originally launched on the market as video game
software, it has developed into a significant media franchise with numerous products that
are popular both in Japan and elsewhere.57 Many games and films in Japan are linked
to Japan’s pop music, known as J-pop. Myriad large Japanese game producers including
Nintendo, Sony PlayStation, Sega, Square Enix, Capcom and Bandai Namco are represented around the world. Hessen is a key location for many Japanese games companies
(cf. also Chapter 3.3): Nintendo of Europe and Bandai Namco Entertainment Germany
in Frankfurt am Main, Sony Interactive Entertainment in Neu-Isenburg and Konami Digital
Entertainment in Eschborn.58
The Japanese advertising industry is the world’s third largest after the USA and China,
with major agencies like Dentsu.59 Spending on online advertising is particularly relevant,
overtaking spending on advertising in the four traditional media – newspapers, magazines, radio and television – in 2021.60
Japanese architecture influences architectural trends worldwide, especially in the use of
wooden constructions with tiled or thatched roofs. Although influenced by Chinese, Korean and Western trends, it remains true to the core Japanese culture.61 Product design
also tends to be reduced to essential, functional features; designers such as Naoto Fukasawa and Kenya Hara have achieved fame internationally.62 The concept of “kawaii”,
which has emerged since the 1970s as a counter-movement to traditional Japanese culture, influences the art and design sector in particular with its colourful, child-like look.63
Takashi Murakami is one of the world’s most influential modern artists, and has already
had an exhibition dedicated to him at the Museum für Moderne Kunst – MMK in Frankfurt.
Japan remains the world’s third largest importer of fashion clothing, after the EU and the
USA.64 It is home to internationally renowned fashion designers such as Yohji Yamamoto,
Issey Miyake and Kenzo.

54 Cf. EU Business in Japan 2022c.
55 Cf. Nippon Connection 2022.
56 Cf. dmfa 2020.
57 Cf. Morgner, Christian 2018.
58 Cf. Frankfurt Valley, undated.
59 Cf. Adzine 2022.
60 Cf. Sumikai 2022.
61 Cf. EU Business in Japan 2022a.
62 Cf. Tobeyaki 2022.
63 Cf. envatotuts+ 2013.
64 Cf. EU Business in Japan 2022b.
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Hessen is a strong location for the creative economy, with international connections and
key industry events such as the Frankfurt Book Fair, the Ambiente trade fair, and Documenta in Kassel. In 2020, around 125,000 people in approximately 17,930 companies
generated turnover of EUR 13.9 billion in the eleven sub-markets of the cultural and creative economy.65 These sub-markets define and demonstrate the breadth of this crosssectoral industry, which extends from the software and games industry, advertising and
design to press, books and architecture, to film, music, performing arts, broadcasting and
the art market. The Rhine-Main region in particular is home to renowned advertising and
design agencies, internationally active software and IT service companies, computer
game producers and developers, architecture offices, music and book publishers, and
companies in further sub-markets of the creative economy. The state’s renowned university landscape also shapes Hessen’s cultural and creative economy.
The largest sub-market of Hessen’s cultural and creative economy in terms of turnover
is the software and games industry, which generated turnover of EUR 4.8 billion in 2020.
Well-known companies like Deck13 Interactive, Crytek and Limbic Entertainment all have
sites in Hessen. Close links to the DE-CIX internet node in Frankfurt – one of the world’s
leading data exchange points – create ideal conditions for applications that need a large
bandwidth. Frankfurt and Darmstadt are key locations for software companies and especially the fields of serious games and cybersecurity. Both cities are growing research
locations for AI.
Advertising is the second largest sub-market in Hessen’s cultural and creative economy,
with turnover of EUR 3.9 billion in 2020. In Hessen you will find advertising agencies with
outstanding digital expertise such as Ogilvy, SYZYGY, McCann, DAMM & BIERBAUM
and Scholz & Volkmer, as well as clients in the major economic sectors. Further growth
areas for advertisers in Hessen are online advertising and the promotional film industry.
With its diverse range of activities, the cultural and creative economy also helps to create
a rich cultural life and make Hessen even more attractive as a location. Important museums in Frankfurt and Kassel in particular, theatres and music venues like Oper Frankfurt,
crowned “opera house of the year” multiple times, and the outstanding club culture are
all part of an inspiring environment.

65 For further information on Hessen’s cultural and creative economy, cf. Werner, A. et al. 2022.
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Contact addresses
Initial information on Hessen as a business location can be obtained by contacting
Mr Andreas Damrau at HTAI Hessen Trade & Invest GmbH or is available to download
at www.htai.de or www.invest-in-hessen.de.
Hessen Trade & Invest GmbH (HTAI)
Mr Andreas Damrau
Konradinerallee 9
65189 Wiesbaden
Tel.: 0611-95017-8346
andreas.damrau@htai.de
www.htai.de
www.invest-in-hessen.de
Hessian Ministry of Economics, Energy, Transport and Housing
Dr Friedrich Hanisch
Kaiser-Friedrich-Ring 75
65185 Wiesbaden
Tel.: 0611-815-2906
friedrich.hanisch@wirtschaft.hessen.de
www.wirtschaft.hessen.de
FrankfurtRheinMain GmbH
International Marketing of the Region
Mr Eric Menges (Managing Director)
Unterschweinstiege 8
60549 Frankfurt am Main
Tel.: 069-686038-0
www.frm-united.com
Consulate General of Japan in Frankfurt am Main
Friedrich-Ebert-Anlage 49
60327 Frankfurt am Main
Tel.: 069-238573-0
wirtschaft@fu.mofa.go.jp
www.frankfurt.de.emb-japan.go.jp
Germany Trade and Invest – Gesellschaft für Außenwirtschaft und
Standortmarketing mbH (GTAI)
Friedrichstraße 60
10117 Berlin
Tel.: 030-200099-0
www.gtai.de
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German Chamber of Commerce and Industry in Japan (AHK Japan)
Sanbancho KS Bldg. 5F
2-4 Sanbancho, Chiyoda-ku
Tokyo 102-0075, Japan
Tel.: +81-(0)3-5276-9811
info@dihkj.or.jp
https://japan.ahk.de/
Deutsch-Japanische Gesellschaft e.V. Frankfurt am Main
(German-Japanese Society, Frankfurt am Main)
c/o Schiff-Martini & Cie. GmbH
Amelia-Mary-Earhart-Straße 8
60549 Frankfurt am Main
geschaeftsstelle@djg-frankfurt.de
Japan National Tourism Organization / JNTO Frankfurt
Kaiserstr. 11
60311 Frankfurt am Main
Tel.: +49 (69) 20353
fra@jnto.go.jp
Japan National Tourism Organization (headquarters)
1-6-4 Yotsuya, Shinjuku-ku
Tokyo 160-0004, Japan
Tel.: +81(0)3-5369-3337
Vereinigung der Japanischen Unternehmen Frankfurt e.V.
(Association of Japanese Companies, Frankfurt)
c/o Japanisches Kultur- und Sprachzentrum e.V.
Roßmarkt 13
60311 Frankfurt am Main
Tel.: 069 20727
www.hojinkai.de
Verband Deutsch-Japanischer Gesellschaften e. V. (VDJG e. V.)
(Federation of German-Japanese Societies)
c/o Japanisch-Deutsches Zentrum Berlin
Saargemünder Straße 2
14195 Berlin
Tel.: +49 30 8390 7123
geschaeftsstelle@vdjg.de
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