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Hessen Investor Survey 2015:

“In addition to the first-rate conditions of the location, the
positive trend in international businesses newly established in
Hessen in recent years is the result of the outstanding
cooperation between all of the economic development agencies
in Hessen and excellent collaboration with the colleagues at
Germany Trade & Invest.”

Positive Results for
Location Marketing

Dr Rainer Waldschmidt,
Managing Director, Hessen Trade & Invest GmbH

Today, location decisions taken by international

foreign investors involved in the survey repre-

Investor Survey Confirms HTAI’s Course

companies depend on key economic factors:

sent the core source markets of HTAI: USA, China,

central location, existing infrastructure and

India, Japan, South Korea and Europe. The survey

Hessen – There’s No Way Around Us

proximity to business partners are the focus of

was conducted in various industries and sectors

Centrality is key. That essentially sums up the

enjoys among investors attests to this as well.

decision makers. When it comes to these “hard

in Hessen. The survey tool and questionnaire

results of the Investor Survey for the State of

The investor survey also shows that the

facts”, the State of Hessen is a top scorer. And

were developed in close cooperation with HTAI.

Hessen. The vast majority of respondents had

comprehensive support services provided by

makes a convincing impression. In 2015 alone,

The interviews themselves were conducted in

ongoing success with their choice of location,

the Hessian economic development agencies

156 companies either settled in Hessen or

German, English, French, Mandarin, Japanese

and their expectations about the location were

during and after the business establishment

made expansion investments here – over eight

and Korean.

more than fulfilled. After all, Hessen offers the

phase are welcomed and utilised.

best prerequisites for long-term economic and

per cent more than in the previous record-setting
year of 2014. A track record which impressively

The results are representative within an average

business success. According to the result of the

The study also analysed which communication

demonstrates that the efforts of Hessen Trade

margin of error of plus/minus eight percentage

TNS Emnid study, the positioning of Hessen in

channels should be used to continue to demon-

& Invest GmbH (HTAI) and its partners at the

points, based on the measured proportional

the centre of Europe and in the heart of Germa-

strate the positive position and strengths of

national, regional and local level bring lasting

value in the sample.

ny is not only perceived, but also understood.

Hessen. The analysis found that referral marketing can be a key to the success of tomorrow.

benefits for the state.
This finding explains why Hessen may have

And another message garnered from the inves-

Comprehensive support services, a strategic

above-average results as compared to the Ger-

tor survey is especially appreciated in Hessen

approach to promoting business and tech-

man and European competitors. The figures,

itself: the established businesses grow and

nology, and the transfer of expert knowledge

measured in the “Foreign Direct Investments”

employ an increasing number of Hessian workers

create trust and are the foundations of the

index, are convincing, and confirm the course

as they expand.

modern location marketing offered by HTAI. To
align all of the measures even more closely to
the interests of investors in the future, the eco-

TNS Emnid is part of TNS Deutschland GmbH and belongs to
the TNS Group (Taylor Nelson Sofres, London), one of the
leading market research and consulting agencies worldwide.

nomic development agency of the State of
Hessen commissioned an extensive survey to

taken by HTAI. A growth rate of plus 8.3 per
cent in comparison to the previous year affirms
that Hessen is riding high with its major partners from the USA, China, Great Britain, India,

PARAMETERS OF THE STUDY

determine the requirements and needs of for-

Japan, South Korea and France. Moreover, not
only do the facts speak for themselves, but the

eign investors. Some 150 companies partici-

Target group: foreign companies with 		

pated in computer-aided telephone interviews

locations in Hessen

that were conducted by the renowned opinion

Target subjects: executives / managers

research institute TNS Emnid between July and

Survey period: 1 July to 23 September 2015

September 2015. The countries of origin of the

Method: telephone interviews (CATI)

high level of trust and credibility that Hessen
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The number of annual foreign direct
investments has more than doubled since
HTAI was founded in 2012.

“Viessmann Deutschland GmbH and Panasonic have
teamed up in the development and market launch
of the first fuel cell heating system* for
residential homes in Europe. A success that has been
significantly aided by the support and funding from
the State of Hessen.”

Foreign Companies Are Certain:

Hessen Brings Long-Term
Economic and Business Success

*

Complete system comprising fuel cell module and gas condensing boiler

Max Fujita, Marketing Director Environment & Energy,
Panasonic Automotive & Industrial Systems Europe GmbH

“Very good” or even “excellent” – about
two-thirds of foreign investors give top
marks to Hessen as a business location. A
result which clearly documents that the
foreign companies established in Hessen

Assessment of Hessen as a business location:
extremely positive ratings
Question: Overall, how do you rate Hessen as a
business location?

are very satisfied with the decision they

29
%

initially made “for Hessen”. They say “yes”
to the business location in the centre of
Europe. In the heart of Germany.

2
%

Hessen is a state that is in demand among
foreign investors. Whether in northern, central
or southern Hesse – it pays off to invest here.
Today and in the future. According to the current study, exactly 97 per cent of respondents

37
%

31
%

ranked Hessen at the top of the rating scale.
Of these respondents, 31 per cent rated the

1
%

The investors participating in the survey are

up to the IT and financial sectors. In particular,

well aware of the strengths of the State of Hes-

American companies are attracted by the busi-

sen. And even more: these strengths are re-

ness location, with firms from China, Europe,

flected in the respondents’ strong preference

Japan, India and South Korea following closely

for Hessen as a location over other regions.

behind – as another finding of the study shows.

At 91 per cent – i.e. more than nine in ten

And that is no coincidence, but rather the result

foreign companies established in Hessen – the

of active regional economic policy on all levels,

respondents “strongly” preferred the State of

which has been intensively promoting new

Hessen over other locations (see chart).

business establishments for years. In this

Almost half of the respondents “very strongly”

respect, Hessen particularly benefits from its

or “extremely strongly” prioritise the business

outstanding economic performance. For exam-

location, corresponding to 46 per cent of the

ple, the gross domestic product per employee

responses. From the perspective of foreign

in Hessen is in the top bracket in Europe. The

investors in Hessen, alternative locations in

business region also prevails with its geograph-

Germany are thus significantly less attractive.

ic location and infrastructure. And finally, with

The long-term commitment to the Hessen

the Frankfurt/Rhine-Main financial and com-

location is very strong.

mercial centre and as host to leading trade

location as “excellent”, 37 per cent as “very

fairs, Hessen has an international reputation

good”, and another 29 per cent ranked it as

Hessen has an excellent standing in Germany

“good” (see chart).

and Europe. Many internationally successful

as an important financial and trade fair hub.

companies from a wide range of sectors have
Hessen has a central position both geographically and economically in both Germany and
Europe. The state is one of the top regions in
Europe and offers the best conditions for longterm economic success. Economic strength,
innovativeness and a cosmopolitan mindset
merge together in a unique mix. These factors

Excellent
Very good
Good

the investor survey documents.

tive, pharmaceutical and chemical industries

State of Hessen as compared to other
business locations in Germany
Question: How strongly do you prefer Hessen as a business

HESSEN OPENS THE GATE TO EUROPE.

location over other business locations in Germany?

Acceptable
Poor

make Hessen a popular location for business
and foreign investments, as another result of

established locations here – from the automo-

N/A

Companies and investors that want to be

7
%

successful in Europe head for the continent’s
strongest business region:

Basis: 150 companies
Source: TNS Emnid Hessen Investor Survey

Germany is one of the top 3 locations
worldwide.
Germany is the only global player among
the European countries.		
Germany is home to five of the ten regions
with the largest investments in Europe.

45
%

1
% 7
1 %
%

Extremely strongly

39
%

Very strongly
Strongly
Only slightly
Not at all
N/A

And Hessen is the state with the best economic
performance per capita in Germany.
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Basis: 150 companies
Source: TNS Emnid Hessen Investor Survey

Location Decision Is Viewed Positively:

Hessen Enjoys Long-Term
Trust among Investors

“With the aid and support of the Hessian economic
development agency, Hongfa Europe GmbH was able to
quickly gain access to the German and European market,
and can now look back on an extremely successful
business development.”
Chen Jiaqiang, Managing Director, Hongfa Europe GmbH

Location factors are investment determi-

foreign investors’ expectations of Hessen

Foreign investors assess the current econom-

oriented government, Hessen offers a secure

nants. According to the results of the study,

have been and continue to be met. A total of

ic situation of their companies as very positive

investment climate. Hessen has the largest

the companies surveyed have a consistently

22 factors were rated. From the standpoint of

(see chart) and also have a positive outlook for

percentage of people working in research and

positive image of the importance and

the foreign investors, the decisive factor for

the future. Ninety-five per cent of respondents

development compared to any other state in

assessment of location factors in Hessen

the initial investment decision was “interna-

expect “good”, “very good” or “excellent”

Germany. Around 240,000 students at

– which means that the high expectations

tional transportation connections” (86 per

development for their companies in the next

Hessian colleges and universities are the pro-

of foreign investors are fully met in Hessen.

cent, top right in the chart). The top right

twelve months. Fifty-five per cent of respondents

fessionals and skilled workers of tomorrow.

The respondents are very satisfied with the

quadrant in the chart also shows all of the

expect “very good” or “excellent” development

Frankfurt is a long-established leading interna-

decision they made in favour of the location,

location factors that were considered to be of

for their companies in the next twelve months.

tional trade fair and commercial centre. Some

even after several years.

above-average importance with regard to the

745,000 foreign nationals from 180 nations live

initial business investment and which are

The same picture emerges for the other loca-

and work in Hessen. Additional location

If we ask the foreign investors to rank a list of

rated as above-average today. Conversely, the

tion factors rated as above-average: the initial

factors: around 12,500 international compa-

location factors (see chart) according to their

location factors rated as less important and

investment decision in favour of the State of

nies, 109 consulates, 60 foreign chambers of

importance concerning the investment deci-

below average, such as “tax burden” (29 per

Hessen has proven to be the right one from

commerce, 35 international, multilingual

sion they initially made (scale ranging from

cent), are displayed in the lower left quadrant

today’s perspective, as well. The framework

schools and 180 international business and

“very important” to “not important”) and then

of the chart. The result shows that “interna-

conditions are still in line with the expectations.

cultural clubs and organisations are located

ask them to rate these location factors in Hes-

tional transportation connections” as well as

That creates lasting trust. And rightly so. With

here. Hessen is also considered to be the hub

sen from today’s perspective (scale ranging

access to the German and European market

its unique central location and first-rate infra-

for German and European data traffic, and with

from “excellent” to “poor”), it is clear that the

(each 82 per cent) are very important.

structure, Hessen offers all the benefits of

the DE-CIX Internet exchange point, handles

Germany and Europe as high-quality locations.

the highest data traffic volume worldwide.

Assessment of location factors according to importance and rating

On its path to establishing a modern service-

Question: How important were the following factors when the location decision was initially
being made? And how do you rate the location today in terms of … ?
Above-average importance
Above-average rating

Above-average importance
Below-average rating

Current economic situation of the respondent’s own company:
the company is doing very well financially.
Question: Overall, how do you rate the current economic situation
of your company here in Hessen?

International transportation connections
Access to German market
Access to
banking system
Licensing and
Access to economic
approval processes development programmes
Proximity
to suppliers

Education
level of employees

Community from
country of origin
Cultural offerings

Wage and
Cooperation between
Tax
labour costs
employers and trade unions
burden
Risk of natural
disasters
Below-average importance
Below-average rating

Internationality

Legal security

Excellent

Access to
European market

Very good

Infrastructure
Innovative
strength

Good

Environmental
quality

Quality of life

Acceptable

Business networks

Poor

Local
purchasing power

15
%

Below-average importance
Above-average rating

40
%

40
%

Basis: 150 companies / Source: TNS Emnid Hessen Investor Survey
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5
%

“Hard” Location Factors Convince Investors:

Hessen Has Positioned Itself
Successfully Worldwide

“Europe is a growing market for our
state-of-the-art, solvent-free and light-curing
adhesives. Highly skilled employees and an efficient
cost structure have prompted us to expand both
production operations and our R&D activities in Hessen.”
Gregory Bachmann, Director & Chairman of Dymax Companies

With respect to infrastructure, the perfor-

when it comes to location decisions. Hessen

mance and quality of the location factors in

is a top scorer in this regard and has con-

Hessen are distinguished by Frankfurt Airport,

Personal recommendations were the primary

the success of international location marketing

sistently emphasised this strength.

which is the most important cargo airport in

source that sparked the foreign investors’

in Hessen: cooperations with global compa-

Europe, Frankfurt Central Railway Station, as

interest in Hessen – as another result of the

nies, research facilities, trade and commerce

It is clear that the key economic indicators are

a key hub in the European passenger railway

study shows. Hessen Trade & Invest even goes

organisations and consular posts from many

what particularly count among the investors.

system, and first-rate, fast transportation and

one step further in order to thoroughly under-

countries. These cooperations make it possible

An international infrastructure along with ac-

traffic connections via a motorway network

stand their requirements and needs. The agency

to utilise the expertise of these successful

cess to the European and German market and

extending in all directions. This is also con-

actively integrates entrepreneurs closely into

multipliers and influencers at global events.

to the international banking system are crucial

firmed by the investors who operate globally.

the Hessian economic development agency

Whether during delegation visits of high-level

factors when assessing Hessen as a business

Along with Hessen’s excellent geographical

network during and after the business estab-

representatives of the Hessian Ministry of

location (see bar graph on page 9). Other

and digital accessibility, the state has also

lishment phase. Hessen Trade & Invest also

Economics or during local information events

aspects relevant to establishing a company in

adopted a targeted approach to catering to the

helps international companies in Hessen net-

for parties with potential interest in establish-

the region included economic components

requirements and needs of companies.

work with each other: the agency’s in-house

ing locations in the region – many investors are

European consulting service provides interest-

happy to accompany the expert teams from

such as the local business and financial environment and proximity to important business

The “networking for FDI” referred to in the

ed investors with extensive assistance and

Hessen Trade & Invest and introduce Hessen

partners and customers. All of these loca-

study is a particularly attractive form of eco-

support in establishing European cooperations

as a business location from their perspective.

tion-related

nomic development that is actively implemented

and joint ventures. Another building block for

influences

are

top-of-mind

answers, and thus spontaneously mentioned
first. Therefore, these factors remain in the
recollection of the decision makers and represent
the strengths of Hessen both at the time the initial
decision was taken and from today’s standpoint.

8

Hessen – Always Worth a Recommendation

“Hard” economic factors are vital assets

in Hessen.
Decisive reasons for choosing Hessen as a location:
flight connections, infrastructure and central location
Question: What was the main reason you selected Hessen as a location for your company?

Frankfurt Airport/good flight connections

29 %

Infrastructure/good (transportation and traffic)
connections (general)

27 %

Central location in Europe/Germany

26 %

Proximity to companies, business partners,
customers, etc.

21 %

Quality of life

20 %

Frankfurt as a financial centre

11 %

Internationality/multiculturalism

6%

Community from company’s country of origin

4%

9

Basis: 150 companies / Multiple answers possible (open-ended)
Source: TNS Emnid Hessen Investor Survey

Companies Established in Hessen Grow:

Lasting Benefits for Hessen’s
Labour Market

“With its excellent infrastructure,
good supply of skilled workers and professionals, and central
location, Hessen is one of Germany’s top logistics centres.”
Ingo Steves, Managing Director, Gazeley Germany GmbH

The economic prosperity of foreign com-

In connection with the consistently positive

This has a positive impact on the Hessen region

makers in global companies to expand. Accord-

panies in Hessen also brings expansion plans

forecast for economic growth in the future,

itself and for the labour market. Sixty-seven

ing to the study, foreign investors intend to keep

for the coming years – with correspondingly

many foreign investors intend to increase their

per cent of the investors surveyed said they

investing in their Hessian sites and hire more

positive effects on the regional labour market.

commitment and involvement in Hessen. One

plan to hire more German employees in the

employees. Therefore, it is expected that

According to the results of the investor

in every two foreign companies is planning to

coming years. Nearly a third expressed the

foreign direct investors will make an important

survey, two-thirds of the investors surveyed

expand within the next three years; one in five

intention to employ more personnel from their

contribution in the future as well, which will help

want to hire more local employees as part of

respondents is considering an expansion with-

company’s country of origin. Furthermore,

to continue the positive economic trend that

their expansion measures.

in one year (see chart).

nearly one-third of the foreign investors plan to

Hessen has experienced in recent years.

make follow-on investments in order to expand
their production capacity. One in every four
intends to establish new branches, and one in

Timeframe of the planned expansion:
every fifth company is planning to expand within one year.

six is considering a business acquisition (see

KEY INDUSTRIES AND SECTORS FOR

chart).

FOREIGN DIRECT INVESTMENTS IN HESSEN

Question: You indicated that your company is planning to expand in the next few years.

The results of the investor survey present a

Information and Communication Technologies

Do you already know when that will be?

detailed picture of the opinions, current situa-

Finance

tion and outlook among foreign investors, and

Electronics Industry

Within one year

describe the main trends and developments in

Services, general

One to three years

the Hessen business region. The business

Mechanical and Plant Engineering

19
%

32
%

31
%

Basis: 118 companies that are planning to expand in Hessen
Source: TNS Emnid Hessen Investor Survey

18
%

activities of foreign companies in Hessen make

Vehicle Construction

More than three years

an essential contribution to the economic

Life Sciences / Biotechnology / Chemistry

Don’t know, N/A

development of the State of Hessen now and

Logistics and Distribution

in the future. The region is viewed as an attractive

Cultural and Creative Industries

investment area that motivates the decision

Environmental Technology

Investment plans in Hessen: a particular focus on hiring German employees
Question: In the next few years, does your company plan to …?

... hire more people from your
company’s country of origin

25
%

10

11

15
%

Yes

No

N/A

4
%
8
%
10
%

60
%

30
%

... establish new branches

Basis: 150 companies
Source: TNS Emnid Hessen Investor Survey

61
%

31
%

... expand production capacities

... acquire other companies in Hessen

29
%

67
%

... hire more German employees

71
%

4
%

80
%

5
%

Hessen Trade & Invest GmbH
Konradinerallee 9
65189 Wiesbaden, Germany
info@htai.de / www.htai.de
Telephone: +49 611 95017-85

Welcome
to Hessen.

Ministry of Economics,
Energy, Transport and
Regional Development,
State of Hessen

www.invest-in-hessen.com

